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ABSTRACT 

 

This study assessed the respondents’ extent of awareness and accepta-

bility of the Camarines Norte State College (CNSC) vision and mission, the 

Graduate School goal and the objectives of curricular programs. A de-

scriptive research survey was used in the study and employed a struc-

tured survey questionnaire in gathering the relevant data from the re-

spondents. The findings revealed that the respondents which also identi-

fied as the stakeholders of the CNSC such as the students, parents, faculty 

members, employees, and alumni are highly aware on the CNSC’s vision 

and mission, the Graduate School goal and the objectives of its different 

curricular programs. Likewise, the findings revealed that the respond-

ents highly accepted the CNSC mandates, the Graduates School goals and 

its different curricular objectives. Using One-way Analysis of Variance 

(ANOVA), results inferred that no significant differences on the extent of 

awareness of the respondents in terms of CNSC vision, mission, GS Goal 

and in the objectives of its different curricular programs.  The study rec-

ommended that there may be an extensive dissemination of the CNSC vi-

sion, mission, the Graduate School goal and the objectives of its curricular 

programs during the beginning of the school term and these must be dis-

seminated sustainably through different fora and to other platform of in-

formation like College Webpage, in local TV and radio programs, posted 

in bulletin boards, flyers and the like. 
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Introduction 
The Camarines Norte State College was 

originated from the Camarines Norte High 
School established in 1920. It was on the 23rd 
day of July 1991 when House Bill No. 31647 
was introduced during the Fifth Regular  

Session and later signed into Law by late Presi-
dent Corazon C. Aquino on April 2, 1992, 
known as Republic Act No. 7352, "An Act Con-
verting the Camarines Norte National High 
School in the municipality of Daet into a State 
College to be known as the Camarines Norte 
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State College, integrating for the purpose the 
Abaño Pilot Elementary School in Daet, Mer-
cedes School of Fisheries in Mercedes, Cama-
rines Norte National Agricultural School in 
Labo, and the Camarines Norte School of Arts & 
Trades in Jose Panganiban all in the province of 
Camarines Norte. The task is primarily to pro-
vide higher education and professional instruc-
tion and training in the fields of economics, ag-
riculture, health, engineering, education man-
agement, finance, accounting, forest research 
and conservation, business and public admin-
istration as well as ladderized courses and shall 
also respond to research and extension ser-
vices. The College conceptualized the opening 
of the Graduate School to cater the needs of 
government and non-governmental organiza-
tions’ personnel to acquire post graduate stud-
ies relevant to their fields. Thus, the opening of 
Graduate School was granted recognition by 
Board Resolution No. 131 dated December 20, 
1996. 

On June 13, 1998, the CHED granted an au-
thority to CNSC to offer Master in Public Ad-
ministration effective Academic year 1998-
1999 by virtue of Board Resolution No. 271-98. 
The opening of the Graduate School highlighted 
the Academic Year 1998-1999. The employees 
from the public and private institutions patron-
ized the curricular program, thus, marked 
humble beginning of the much-clamored de-
gree program. The curricular offering was 
geared towards the development of executives 
in public administration. The Camarines Norte 
State College Graduate School had its first batch 
of graduates on March 2001. Academic Year 
2003-2004 made a big step forward with the 
opening of the Master in Management with ma-
jor field of specialization in Educational Plan-
ning and Management and Human Resource 
Management by means of its  mandated College 
Charter, RA 7352, to provide a course leading 
to the degree of Master in Management. The 
program was geared towards the development 
of professionals who can effectively manage or-
ganizational resources. Moreover,  Academic 
Year 2007-2008 marked the opening of Master 
in Business Administration Program. This pro-
gram enables the graduate student to manage 
challenges including globalization, diversity, 
social and ethical responsibility and technology 

and to anticipate and adapt to the challenges of 
tomorrow. The degree encompasses the theo-
retical concepts and practical applications em-
phasis on the role of management in the formu-
lation and administration of corporate policy 
and strategic plans providing comprehensive 
foundation for business decision-making in a 
rapidly changing business environment.   

The CNSC administration paved way to its 
empowerment as strategic planning focused on 
participative process led to the formulation of 
College’s vision and mission statement. Hence, 
there were series of revisions of the CNSC’s Vi-
sion and Mission statement until finally 
reached to its simplified version. Thus, the 
CNSC Vision statement is “CNSC as a premier 
higher education institution in the Bicol Region” 
while the mission statement stated as “CNSC 
shall provide higher and advance studies in the 
field of education, arts and science, economics, 
health, engineering, management, finance, ac-
counting, business and public administration, 
fisheries, agriculture, natural resources develop-
ment. It shall also respond to research, extension 
and production services adherent to progressive 
leadership towards sustainable development”. 
While the Graduate School goals centered on de-
veloping quality and values laiden graduates 
with high degree of professionalism and leader-
ship in the chosen area of discipline through spe-
cialization, research and extension services. This 
goal became the foothold in the formulation of 
effective objectives of its different curricular 
programs. Whilst, today the Graduate School 
continue soaring to expand its program to 
serve as avenue for relevancy to reach the goals 
of the institution and become part of the na-
tions’ development in the 21st century and be-
yond. 

In the continued pursuit of academic excel-
lence, the CNSC Graduate School subjected its 
different programs to various accrediting 
Agency like the AACCUP (Accrediting Agency of 
Chartered Colleges and Universities of the Phil-
ippines) and able to passed through its numer-
ous accreditation levels.  It is vital for an educa-
tional institution like CNSC-GS to pass in the ac-
creditation level, to meet the required stand-
ards of excellence and for budgetary or funding 
purposes.  Most significantly, is to attain the re-
quirement for the conversion of the college to a 
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university which CNSC is long thriving for.  As 
one of the focuses of accreditation is the Area I 
or the Assessment of the Vision, Mission, Goal 
and Objectives (VMGO) of the College.  The ac-
crediting agency assess whether the VMGO of 
the College were properly communicated with 
its stakeholder as well as the extent of aware-
ness and acceptability of the mandated state-
ment that will help attain the mission of the in-
stitution and the goals of the Graduate School.   

It is important that the VMGO of the College 
and the goal of the Graduate School is properly 
communicated since these statements are un-
spoken contracts between the organization and 
various stakeholders. A well-written statement 
can guide decision-making, resource alloca-
tions, policy decisions, and the road map on 
how the school operates (Allen & Kern, 2018). 
Through the VMGO the school management is 
on the right track with the attainment of its 
greater purpose and in navigating to its com-
peting interests.  In a related study conducted 
by Garcia et al., (2021) it showed that it is nec-
essary that the stakeholders are aware of the 
university’s vision statement and mission and 
are also on the goals and objectives of the 
teacher education programs. Henceforth, 
VMGO should not be dismissed as empty 
words, but given careful consideration. This 
significant mandate guide management’s 
thinking on strategic issues especially during 
times of significant change, help define perfor-
mance standards, inspire employees to work 
more productively by providing focus and com-
mon goals, guide employee decision making 
and help establish a framework for ethical be-
havior (Bain & Company, 2018). This only 
proves that the VMGO statement of many aca-
demic institutions serves as public pronounce-
ments of the institution’s purpose, ambition, 
and values. 

In the past decades, the CNSC finds its way 
to disseminate the institutions’ VMGO state-
ments.  It was disseminated in the academic 
community especially in the function of in-
struction in which it was being tackled to the 
students during the orientation process usually 
conducted in the first week of every academic 
semester.  Faculty members are obliged to  
 
 

include the CNSC Vision and Mission in the  
preparation of course syllabi.  Even in faculty 
and employees orientation and re-orientation 
activities, the Vision and Mission of CNSC and 
the Goals of the Graduate School as well as the 
objectives of each curricular programs were 
given emphasized.  However, the extent of 
awareness and acceptability of CNSC’s vision 
and mission, the Graduate school goal and the 
objectives of respective curricular programs 
among the graduate students and other clien-
teles/stakeholders were not subjected for eval-
uation on their awareness and acceptability, no 
measures has been done for years to measure 
such,  hence this study.  

The conduct of this study is important since 
these mandates of the CNSC need to be dissem-
inated to all clienteles to make them aware of 
the direction of the institution.  The clienteles 
and stakeholders must accept the ideas embod-
ied in the vision, mission, as well as the goal of 
the Graduate School and the objectives of its 
various curricular programs to make them co-
operative in all the development initiatives of 
the Camarines Norte State College.  The Gradu-
ate School goals and the objectives of different 
curricular programs will serve as the drivers 
for change and development as well as in estab-
lishing a process for achieving the holistic im-
provement of the College.  Moreover, the result 
of this study will help fulfill the needed require-
ments of AACCUP accreditation. Thus, in re-
sponse to the institution pursuit for continuing 
academic development this research study was 
initiated in order to determine the extent of 
awareness and acceptability of CNSC’s vision 
and mission, the Graduate school goal and the 
objectives of curricular programs among its cli-
enteles and stakeholders. Specifically, the study 
sought answers to the following research ob-
jectives 1.) determine the extent of awareness 
of the respondents in terms of CNSC Vision, GS 
Goal, and objectives of curricular programs; 2.) 
assess the extent of acceptability of the re-
spondents in CNSC Vision, GS Goal, and objec-
tives of curricular programs; and 3) determine 
the significant differences on the respondent’s 
extent of awareness in terms of CNSC Vision, GS 
Goal, and objectives of curricular programs. 
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Methods 
This portion consists of the research design, 

population of the study and sampling tech-
nique, research instrument and data collection, 
the tools for data analysis and the ethical con-
sideration of the study.        

                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                         
Research Design 

The descriptive quantitative research de-
sign was used in the study. Descriptive re-
search design aims to obtain information to 
systematically describe a phenomenon, situa-
tion, or population (Siedlecki, 2020). The re-
search described the extent of awareness and 
acceptability of the respondents about the 
CNSC vision, mission, the Graduate school goal 
and the objectives of different curricular pro-
grams. 

 
Population and Sampling Technique  

The population or respondents of the study 
consists of the graduate students, parents, 
graduate school faculty members, employees, 
industry sector/ representatives and public 
sector representatives. In determining the 
graduate students’ respondents, total enumer-
ation was applied for determining the number 
of students and faculty members as partici-
pants in the study.  While for the parents, em-
ployees, and alumni purposive sampling was 
used in selecting the respondents. Therefore, 
there were 96 respondents for the study. 

Table 1 shows the distribution of the partic-
ipants or respondents for the study which com-
prises of the following: 
 
Table 1. Distribution of Respondents of the Study 

 
Data Collection  

A questionnaire was constructed based on 
specific objectives of the study. Primary data 
that needed for the study were collected from 
the different stakeholders of CNSC most  

particularly the Graduate School community 
with the used of survey questionnaire.  The sur-
vey questionnaire was evaluated by the re-
search team of the College and also a dry run 
was conducted to ensure the reliability and va-
lidity of the content of the research instrument. 
It has two parts; the first part required the re-
spondents to assess the extent of awareness of 
the respondents in terms of CNSC Vision, GS 
Goal, and objectives of curricular programs. 
The second part measures the extent of accept-
ability of the respondents in terms of CNSC Vi-
sion, GS Goal, and Objectives of curricular pro-
grams. The researchers conducted in-depth 
personal interview to the respondents in order 
to ensure the accuracy of the respondents’ re-
sponse to the questions.  
 
Data Analysis 

After the retrieval of the survey question-
naires, the researchers reviewed the responses 
and developed a summary of the inputs and 
collated the data. Afterwards, the data were 
tabulated, and analyzed and presented in tabu-
lar forms.  In assessing the extent of awareness, 
the Likert scale was used with the following 
rating scale 3.50 - 4.00 Highly Aware (HA); 2.50 
- 3.49 Aware (A); 1.50 – 2.49 Less Aware (LA) 
and 1.00 – 1.49 Not aware (NA) and on the level 
of acceptability 3.50 - 4.00 Highly Acceptable 
(HA); 2.50 - 3.49 Acceptable (A); 1.50 – 2.49 
Less Acceptable (LA) and 1.00 – 1.49 Not Ac-
ceptable (NA).  The computation of Arithmetic 
Mean was employed in calculating the Likert 
scale while to test the significant differences, 
the SPSS One-way ANOVA was employed. 

 
Ethical consideration of the study 

In line with the research best practices and 
ethical consideration, the researchers see to it 
that every participant was provided free prior 
and informed consent form accomplished by 
the respondents before the actual conduct of 
survey interview. Further, the researchers per-
sonally appeared to inform and coordinate 
with them in the conduct of the research study.    
Information gathered from the respondents 
were treated with utmost confidentiality and in 
accordance with Data Privacy Act of 2012. 

 

Category Frequency 
Students 56 

Faculty members 10 
Parents 10 

Employees 10 
Alumni 10 

Total 96 
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Results and Discussion 
This part includes the results and discus-

sion of the findings based on the gathered data 
to answer the extent of awareness and ac-
ceptance on the concept and ideas that make up 
the CNSC’s vision, mission, Graduate School 
goal and the different curricular programs ob-
jectives. The description of the findings, the re-
sult which was presented in the tabular form 
and the implication and explanation pertaining 
to the study’s findings were highlighted in this 
section.  

 
Extent of Awareness of the Respondents on 
the CNSC Vision, Mission, GS Goal, and  Objec-
tives of Curricular Programs 

Tables 2 to 7 presents the respondents’ ex-
tent of awareness on the CNSC Vision, GS Goal, 
and objectives of different curricular programs.  

Respondents’ extent of awareness of 
CNSC Vision.  Table 2 revealed the  

respondents’ extent of awareness of the CNSC 
vision.  Students, faculty members, employees 
and alumni are highly aware on the vision re-
flecting an average weighted mean of 3.63, 
3.66, 3.58, and 3.57 respectively.  While the 
parents got the lowest or average awareness 
about the CNSC Vision with is only a weighted 
mean of 3.39. In terms of the source of infor-
mation, the respondents’ major source of infor-
mation about the college vision is from reading 
it on the flyers that the Graduate School staff 
was disseminating from time to time while the 
least source of communicating the vision is 
through other informant like those who are 
part of the formulation of the vision statement 
of the College. 

The extent of awareness of the respondents 
of CNSC vision is shown in Table 2 in the  
following page. 

 
Table 2.  Extent of Awareness of the Respondents in CNSC Vision  

Source of 

Information 

WM 

Stu-

dents 

Adjec-

tival 

Rating 

WM 

Par-

ents 

Adjec-

tival 

Rating 

WM 

Fac-

ulty 

Adjec-

tival 

Rating 

WM 

Employ-

ees 

Adjec-

tival 

Rating 

WM 

Alum

ni 

Adjec-

tival 

Rating 

AWM Inter-

preta-

tion 

 

1. Shared by 

peers 
3.70 HA 3.00 HA 3.80 HA 3.90 HA 3.64 HA 3.61 HA 

2. Read from 

flyers 
3.60 HA 3.56 HA 3.80 HA 3.92 HA 3.48 A 3.67 HA 

3. Viewed from 

posters / 

bulletin 

boards 

3.60 HA 3.60 HA 3.6 HA 3.86 HA 3.62 HA 3.66 HA 

4. Heard Over 

the Radio / 

Viewed in 

the Televi-

sion 

3.66 HA 3.60 HA 3.60 HA 3.14 A 3.56 HA 3.49 A 

5. Others (Part 

of the Group 

Who Studied 

and Ana-

lyzed the Vi-

sion) 

3.60 

 

HA 

 

3.20 A 3.52 HA 3.10 A 3.56 A 3.40 A 

AWM 3.63 HA 3.39 A 3.66 HA 3.58 A 3.57 HA 3.56 HA 

Legend: 
3.50 - 4.00 Highly Aware (HA)  1.50 – 2.49 Less Aware (LA) 
2.50 - 3.49 Aware (A)   1.00 – 1.49 Not aware (NA) 
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The result implies that the different stake-
holders of the institution are highly aware on 
the CNSC vision. The vision of the CNSC must be 
inculcated to its stakeholder particularly to the 
students, faculty and employees for it gives 
transparency and clarity of direction of the in-
stitutions.  It will serve as the roadmap in 
achieving the mission and goals of the institu-
tion in its continuing pursuit of academic excel-
lence and in thriving for globalization.  The vi-
sion of the CNSC will facilitate its different 
stakeholders’ ideas in achieving a clear and 
comprehensive priorities and development 
gearing towards the 21st century. The result of 
the present study was in accordance with the 
article written by Allen and Klien (2018b) em-
phasizing that school vision and mission should 
not be dismissed as an empty word.  These are 
unspoken contracts between the organization 
and various stakeholders, it gives direction on 
how people in the organization have to func-
tion, the often reliable representations of what 
schools stand for and keeping the central val-
ues, thereby making their dreams into action 
and realities. Furthermore, Dico, et al (2019) 
study cited that a clear vision exists when peo-
ple in an organization share an explicit agree-
ment on the values, beliefs, purposes and goals 

that should guide their behavior (Conley, 
1992). Therefore, the result of this study fur-
ther implies that CNSC’s development is accom-
plished when there is a clearly understood vi-
sion that exists. 

 
Respondents’ extent of awareness of 

CNSC Mission. The data in Table3 shows the 
extent of awareness of respondents in CNSC 
Mission.  The result revealed that faculty mem-
bers have the highest extent of awareness of 
the CNSC Mission having the average weighted 
mean of 3.60, while parents got the lowest 
awareness on the mission statement with an 
average weighted mean of 3.34. One notable re-
sult is on the part of the employees where ma-
jority of the participants are only aware of the 
CNSC mission with a weighted mean of 3.44.  
The source of information why majority of the 
respondents are aware on the mission of the in-
stitution is through reading the mission posted 
in the bulletin board of Graduate School and 
also viewed from the electronic posters of the 
CNSC. 

The extent of awareness of the respondents 
of CNSC mission is shown in Table 3 in the  
following page.

 
Table 3. Extent of Awareness of the Respondents in CNSC Mission  

Source of 

Information 

WM 

Stu-

dents 

Adjec-

tival 

Rating 

WM 

Par-

ents 

Adjec-

tival 

Rating 

WM 

Fac-

ulty 

Adjec-

tival 

Rating 

WM 

Em-

ployees 

Adjec-

tival 

Rating 

WM 

Alumni 

Adjec-

tival 

Rating 

AWM Inter-

pre-

tation 

1. Shared by 

peers 
3.60 HA 3.00 HA 3.60 HA 3.70 HA 3.64 HA 3.51 HA 

2. Read from fly-

ers 
3.60 HA 3.50 HA 3.60 HA 3.60 HA 3.48 A 3.57 HA 

3. Viewed from 

posters / bul-

letin boards 

3.60 HA 3.60 HA 3.60 HA 3.60 HA 3.62 HA 3.60 HA 

4. Heard Over 

the Radio / 

Viewed in the 

Television 

3.50 HA 3.60 HA 3.60 HA 3.20 A 3.56 HA 3.49 A 

5. Others (Part 

of the Group 

Who Studied 

and Analyzed 

the Mission) 

3.60 HA 3.00 A 3.50 HA 3.10 A 3.56 A 3.40 A 

AWM 3.58 HA 3.34 A 3.60 HA 3.44 A 3.57 HA 3.56 HA 
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Legend: 
3.50 - 4.00 Highly Aware (HA)  1.50 – 2.49 Less Aware (LA) 
2.50 - 3.49 Aware (A)   1.00 – 1.49 Not aware (NA) 

 
This implies that the different stakeholders 

more particularly among the faculty of the col-
lege are highly aware on the CNSC mission as 
they are informed by viewing from posters / 
bulletin boards, as read from flyers, shared by 
peers, heard over the radio / viewed from tele-
vision, and being part of the group who studied 
and analyzed the mission.   

The mission is a beacon that provides stra-
tegic direction for the institution. It is also the 
blueprint which provides the basic conceptual 
framework for the entire organization. A mis-
sion which provides appropriate direction and 
linkages served as the base for subsequent 
measures of institutional effectiveness (Garcia, 
2019). The content of the mission can be uti-
lized to maximize effectiveness of the institu-
tion. Correspondingly, faculty members play an 
important role in the circulation of the mission 
statement of the institution to the students. 
Since faculty performed roles to carry out the 
academic landscape of the four-fold function of 
instruction, research, extension and produc-
tion, they can generate and disseminate 
knowledge and information to their peers, stu-
dents, and other stakeholders. The opportunity 
of inculcating the significant values contained 
in the mission of the CNSC can be integrated in 
the daily meetings of the faculty among the stu-
dents. Sharing the mission to the academic 
communities would help the institutions and 
organizations develop a plan of action that will 
guide them towards enhancing their image as 
being competent, professional and provide a 
deep understanding of its essence to the people 
involved, including outside stakeholders as 

well as to understand what they will accom-
plish and how things will be accomplished. 

However, it is sad to note that on the part of 
the non-teaching employees of CNSC, the extent 
of awareness is not that high, they are simply 
showing consciousness about the mission of 
the institution.  As part of the academic commu-
nity, the employees must step up in educating 
themselves to be aware in the mission of the in-
stitution for they are also playing an important 
role in the propagation of it among other stake-
holders.  The mission should manifest in their 
work as it is a mechanism of values develop-
ment and the continuing progress of the insti-
tution.   

 
Respondents’ extent of awareness of 

CNSC Graduate School Goal.  In table 4, it was 
revealed the high awareness of the respond-
ents to the CNSC GS goal.  Faculty, alumni  and 
students are highly aware of the Graduate 
school goals having a weighted mean of  3.60, 
3.57 and 3.56 respectively.  While parents and 
employees are only aware on the goals with a 
weighted mean of 3.44 and 3.32.  The respond-
ents source of information for the goals of the 
graduate school was also read in the bulletin 
board and poster while other got the infor-
mation through the disseminated flyers as well 
as through sharing of their fellow graduate stu-
dents. To sum up, the extent of awareness of the 
respondents to the GS goal met the ceiling rate 
of highly aware with an average weighted of 
3.50.   

The extent of awareness of the respondents 
of CNSC vision is shown in Table 4 in the follow-
ing page. 

 

Table 4. Extent of Awareness of the Respondents in the GS Goal  

Source of 

Information 

WM 

Stu-

dents 

Adjec-

tival 

Rating 

WM 

Par-

ents 

Adjec-

tival 

Rating 

WM 

Fac-

ulty 

Adjec-

tival 

Rating 

WM 

Em-

ployees 

Adjec-

tival 

Rating 

WM 

Alu

mni 

Adjec-

tival 

Rating 

AWM Inter-

preta-

tion 

1. Shared by peers 3.60 HA 3.00 HA 3.60 HA 3.70 HA 3.64 HA 3.51 HA 

2. Read from flyers 3.60 HA 3.50 HA 3.60 HA 3.60 HA 3.48 A 3.57 HA 
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Source of 

Information 

WM 

Stu-

dents 

Adjec-

tival 

Rating 

WM 

Par-

ents 

Adjec-

tival 

Rating 

WM 

Fac-

ulty 

Adjec-

tival 

Rating 

WM 

Em-

ployees 

Adjec-

tival 

Rating 

WM 

Alu

mni 

Adjec-

tival 

Rating 

AWM Inter-

preta-

tion 

3. Viewed from 

posters / bulle-

tin boards 

3.60 HA 3.60 HA 3.60 HA 3.60 HA 3.62 HA 3.60 HA 

4. Heard Over the 

Radio / Viewed 

in the Televi-

sion 

3.50 HA 3.50 HA 3.60 HA 3.20 A 3.56 HA 3.47 A 

5. Others (Part of 

the Group Who 

Studied and An-

alyzed the GS 

goal) 

3.50 HA 3.00 A 3.50 HA 3.10 A 3.56 A 3.33 A 

AWM 3.56 HA 3.32 A 3.60 HA 3.44 A 3.57 HA .50 HA 

Legend: 
3.50 - 4.00 Highly Aware (HA)  1.50 – 2.49 Less Aware (LA) 
2.50 - 3.49 Aware (A)   1.00 – 1.49 Not aware (NA) 

 
The result implies that different stakehold-

ers of the college are highly aware on the GS 
goal as they are informed by viewing from post-
ers / bulletin boards, as read from flyers, 
shared by peers, heard over the radio / viewed 
from television, and being part of the group 
who studied and analyzed the GS goal. 

The result of the study is in conformity with 
the study of Castillo (2010), which reveals how 
vision, mission, goals and objectives (VMGO) 
are being disseminated, evaluates the stake-
holders’ understanding and acceptance of the 
VMGO; and assesses the perceptions of the 
stakeholders with regard to VMGO’s clarity and 
consistency, congruency to activities, practices, 
projects and operations, and attainability. Re-
sults of both study further show that the stake-
holders are generally aware, understand and 
accept the VMGO, generally perceive that the 
VMGO are clearly stated, consistent with each 
other, congruent to educational practices or ac-
tivities, and attainable. The study further in-
ferred that faculty, alumni and students are 
much aware, understand and accept the VMGO 
than the external stakeholders. 

Congruent to the study of Dico et al. (2019) 
on the Level of Awareness, Acceptability and 
Timeliness of Vision and Mission of Leyte Nor-
mal University, Goals of the College of Arts and 
 

Sciences Objectives of the Social Work  
Department, the result of the present study also 
shows that bulletin board and posters  are the 
common type of systems adopted by the Col-
lege  in disseminating the Vision and Mission, 
the Goals of the programs and the curricular 
objectives  that the respondents are aware of 
and way to accept it. Through these systems, 
the respondents were able to accept and be 
aware of the VMGO. On the other hand, ra-
dio/television programs are underutilized as a 
system. 

 
Respondents’ extent of awareness on 

Master of Public Administration (MPA) ob-
jectives. In table 5, it was revealed that major-
ity of respondents in terms of MPA Objectives 
are highly aware with an average weighted 
mean of 3.51.  The source of their knowledge 
was through reading from the flyers and on the 
information posted in the bulletin boards and 
posters having both a mean of 3.60. While the 
least of the respondents like parents and em-
ployees are only aware on the MPA program 
objectives with a mean of 3.44 and 3.32 respec-
tively and their source of information is 
through hearing over the radio and shared by 
peers. In general, the extent of awareness of re-
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spondents on the MPA Objectives can be con-
sidered as highly aware as shown of the general 
AWM of 3.51. 

The extent of awareness of the respondents 
of MPA curricular program objectives  is shown 
in Table 5 in the following page. 

 
Table 5. Extent of Awareness of the Respondents in MPA Objectives  

Source of 

Information 

WM 

Stu-

dents 

Adjec-

tival 

Rating 

WM 

Par-

ents 

Adjec-

tival 

Rating 

WM 

Fac-

ulty 

Adjec-

tival 

Rating 

WM 

Employ-

ees 

Adjec-

tival 

Rating 

WM 

Alumni 

Adjec-

tival 

Rating 

AWM Inter-

preta-

tion 

1. Shared by 

peers 
3.70 HA 3.00 HA 3.70 HA 3.70 HA 3.64 HA 3.55 HA 

2. Read from 

flyers 
3.70 HA 3.50 HA 3.70 HA 3.60 HA 3.48 A 3.60 HA 

3. Viewed 

from post-

ers / bulle-

tin boards 

3.60 HA 3.60 HA 3.60 HA 3.60 HA 3.62 HA 3.60 HA 

4. Heard Over 

the Radio / 

Viewed in 

the Televi-

sion 

3.50 HA 3.50 HA 3.60 HA 3.20 A 3.56 HA 3.47 A 

5. Others (Part 

of the Group 

Who Stud-

ied and Ana-

lyzed the 

MPA Objec-

tives) 

3.50 HA 3.00 A 3.50 HA 3.10 A 3.56 A 3.33 A 

AWM 3.60 HA 3.32 A 3.62 HA 3.44 A 3.57 HA 3.51 HA 

Legend: 
3.50 - 4.00 Highly Aware (HA)  1.50 – 2.49 Less Aware (LA) 
2.50 - 3.49 Aware (A)                       1.00 – 1.49 Not aware (NA) 

 
The findings of the study implies that stake-

holders of the college were highly aware on the 
Master in Public Administration program ob-
jectives which comprises with the following 
aims such as the development of effective and 
efficient leaders and administrators of govern-
ment organizations, enhance students’ capabil-
ity in decision making, facilitate the conduct of 
research and improve students’ professional 
skills in public administration and governance.  
These embodied purposes served as the basis 
in the formulation of an effective and suitable 
curricula that concurred on the current trends 
in the public administration.  The high level of 
awareness of the respondents on the MPA ob-
jectives would help the CNSC Graduate School 
to hone a quality professionals empowered 

with critical thinking proficiency, problem 
solver and decision maker on issues concern-
ing public service.  

The result of the present study is in con-
formance with the study of Wijngaards-de Meij 
& Merx (2018) which stated that curriculum 
objectives are tool for a collaborative and coop-
erative approach towards curriculum review 
and improvement, giving chance for all internal 
and external stakeholders to be heard during 
its deliberations, not only on the exercise of the 
dominant logic outcome-based education but a 
tool to precisely incorporating the institution 
core values. Hence, in this  study, it showed that 
the content of MPA program objectives pos-
sessed a thorough review and clear concepts, 
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the reason why majority of its stakeholders are 
highly aware on it.  

In addition, the results of the study of Fer-
nandez (2015) entitled “Awareness, Accepta-
bility, Relevance and Congruence of the PNU-
Negros Occidental Vision, Mission, and goals 
and objectives of the Teacher Education Pro-
gram”  is similar to the result of the current 
study as both findings emphasized that the par-
ticipants’ awareness, understanding and ac-
ceptance of the program objectives are rele-
vance to the needs and development of the ac-
ademic community. The study further showed 
that the objectives of curricular programs and 
educational practices on the campus are to a 
great extent harmonious to the University’s vi-
sion and mission and to the Graduates School 
goal. 

   
 

Respondents’ extent of awareness on the 
Master of Business Administration (MBA) 
Objectives.   The result stated in table 6 shows 
the extent of awareness of the respondents in 
terms of MBA objectives where in students and 
faculty members are highly aware with a 
weighted mean of 3.62 and 3.64 respectively 
and their source of information came from 
reading/seeing it from posters and bulletin 
boards as well heard over the radio and viewed 
from the local television.  On the other hand, 
parents are only aware on it and the infor-
mation is only acquired from the sharing of 
their peers.  However, in general the results 
showed that majority of the respondents are 
highly aware on the MBA program objectives 
with an average weighted mean of 3.51.  

The extent of awareness of the respondents 
of MBA curricular program objectives is shown 
in Table 6 in the following page. 

 
Table 6. Extent of Awareness of the Respondents in MBA Objectives  

Source of 

Information 

WM 

Stu-

dents 

Adjec-

tival 

Rating 

WM 

Par-

ents 

Adjec-

tival 

Rating 

WM 

Fac-

ulty 

Adjec-

tival 

Rating 

WM 

Em-

ployees 

Adjec-

tival 

Rating 

WM 

Alu

mni 

Adjec-

tival 

Rating 

AWM Inter-

preta-

tion 

1. Shared by 

peers 
3.7 HA 3.0 HA 3.7 HA 3.7 HA 3.64 HA 3.55 HA 

2. Read from 

flyers 
3.7 HA 3.5 HA 3.7 HA 3.6 HA 3.48 A 3.60 HA 

3. Viewed 

from post-

ers / bulle-

tin boards 

3.6 HA 3.6 HA 3.6 HA 3.6 HA 3.62 HA 3.60 HA 

4. Heard Over 

the Radio / 

Viewed in 

the Televi-

sion 

3.6 HA 3.5 HA 3.6 HA 3.2 A 3.56 HA 3.47 A 

5. Others 

(Part of the 

Group Who 

Studied and 

Analyzed 

the MBA 

Objectives) 

3.5 
HA 

 
3.0 A 3.6 HA 3.1 A 3.56 A 3.35 A 

AWM 3.62 HA 3.32 A 3.64 HA 3.44 A 3.57 HA 3.51 HA 

Legend: 
3.50 – 4.00 Highly Aware (HA)      1.50 – 2.49 Less Aware (LA) 
2.50 – 3.49 Aware (A)                     1.00 – 1.49 Not aware (NA) 
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This implies that the respondents are 
highly aware and shown greatly acceptance on 
the MBA objectives in terms of different curric-
ular programs objectives.  This means that a 
notion of having a clear and unambiguous 
statement of objectives is a prelude to the pro-
cess of curriculum-making that in this this 
study clearly showed that the content of objec-
tives from the different programs possessed a 
thorough review and clear concepts, thus, most 
stakeholders rated it accepted. 

The findings of Clemente et al., (2021) anal-
ysis supported the result of the previous study 
that determines the awareness of the stake-
holders on the vision, mission, goals and objec-
tives (VMGO) and how these are disseminated; 
evaluates the stakeholders’ understanding and 
acceptance of the VMGO; and assesses the per-
ceptions of the stakeholders with regard to 
VMGO’s clarity and consistency, congruency to 
activities, practices, projects and operations, 
and attainability. Results show that the stake-
holders are generally aware, understand and 
accept the VMGO. The study also reveals that 
the stakeholders generally perceive that the 
VMGO are clearly stated, consistent with each 
other, congruent to educational practices or ac-
tivities, and attainable. It also shows that the in-
ternal stakeholders, especially the administra-
tors and faculty members, are much aware, un-
derstand and accept the VMGO than the exter-
nal stakeholders. 

 

Fernandez (2015) also supported the study 
as revealed on her research findings titled, 
Awareness, Acceptability, Relevance and Con-
gruence of the PNU-Negros Occidental Vision, 
Mission, and goals and objectives of the 
Teacher Education Program that participants’ 
awareness, understanding and acceptance of 
the VMGOs as well as relevance of the VMGOs 
to the needs and development of the commu-
nity indicate a very great extent. Furthermore, 
the study showed that the educational prac-
tices and activities on the campus are to a great 
extent congruent to the University’s mission, 
goals and objectives. 

 
Respondents extent of awareness in 

Master in Management (MM) Objectives.  
Data in table 7 shows that the extent of aware-
ness of the respondents in terms of MM Objec-
tives as source of information which shows that 
respondents are Highly Aware on reading from 
flyers, and on viewing from posters / bulletin 
boards with an average weighted mean of 3.60 
respectively. Similarly, Highly Aware as shared 
by peers with an average weighted mean of 
3.53. While other stakeholders are Aware on 
MM objectives through hearing over the radio 
/ viewed from television with an average 
weighted mean of 3.47; and as part of the group 
who studied and analyzed the MM objectives 
with an average weighted mean of 3.35. In gen-
eral, the respondents are Highly Aware on the 
MM Objectives with a general AWM of 3.51. 
 

Table 7. Extent of Awareness of the Respondents in terms of Master in Management Objectives  

Source of 

Information 

WM 

Stu-

dents 

Adjec-

tival 

Rating 

WM 

Par-

ents 

Adjec-

tival 

Rating 

WM 

Fac-

ulty 

Adjec-

tival 

Rating 

WM 

Employ-

ees 

Adjec-

tival 

Rating 

WM 

Alumni 

Adjec-

tival 

Rating 

AWM Inter-

preta-

tion 

1. Shared by 

peers 
3.6 HA 3.1 HA 3.6 HA 3.7 HA 3.64 HA 3.53 HA 

2. Read from 

flyers 
3.7 HA 3.5 HA 3.6 HA 3.6 HA 3.48 A 3.60 HA 

3. Viewed from 

posters / bul-

letin boards 

3.6 HA 3.6 HA 3.6 HA 3.6 HA 3.62 HA 3.60 HA 

4. Heard Over 

the Radio / 

Viewed in 

the Televi-

sion 

3.6 HA 3.5 HA 3.6 HA 3.2 A 3.56 HA 3.47 A 
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Source of 

Information 

WM 

Stu-

dents 

Adjec-

tival 

Rating 

WM 

Par-

ents 

Adjec-

tival 

Rating 

WM 

Fac-

ulty 

Adjec-

tival 

Rating 

WM 

Employ-

ees 

Adjec-

tival 

Rating 

WM 

Alumni 

Adjec-

tival 

Rating 

AWM Inter-

preta-

tion 

5. Others (Part 

of the Group 

Who Studied 

and Analyzed 

the Vision) 

3.5 HA 3.0 A 3.6 HA 3.1 A 3.56 A 3.35 A 

AWM 3.62 HA 3.32 A 3.6 HA 3.44 A 3.57 HA 3.51 HA 

Legend: 
3.50 – 4.00 Highly Aware (HA)  1.50 – 2.49 Less Aware (LA) 
2.50 – 3.49 Aware (A)   1.00 – 1.49 Not aware (NA) 

 
The result shown in table 7 implies that the 

respondents are highly aware on the MM objec-
tives. It is manifested on how the respondents 
accepted and understand the curricular pro-
grams objectives of their program proving that 
most stakeholders greatly shown an ac-
ceptance of it. Hence, in the study, it showed 
that the content of objectives from the different 
programs possessed a thorough review and 
clear concepts, thus, most stakeholders rated it 
accepted. The findings of the study is significant 
to the institution,  emphasizing the importance 
of collaboration between the academic and 
community in propelling the institutions vision 
of premier higher education institution. 

The findings of the study are in conformity 
with the study of Aquino and Rivano (2022) 
stating that the HEIs wanted to transform the 
lives of the people and the community. It 
should provide quality education towards na-
tion building revolving with the four significant 
functions such as instructions, research, exten-
sion, and production services. Both of the study 
reveals that VMGO is statements guide for all 
academic institutions to implement all the ac-

tivities. VMGO serves as the constant remind-
ers in the academic community from where it is 
now to where it should be going, henceforth, 
the need for it to be posted on bulletin boards 
and in catalogs and manuals of the university 
and in other printed materials is necessary for 
the stakeholders to have an access on it. 

 
Respondents’ Extent of Acceptability in 
Terms    of CNSC Vision, Mission, GS Goal, and 
Objectives of Curricular Programs 

Tables 8 to 13 presents the respondents’ 
extent of acceptability of the respondents in 
terms of CNSC Vision, GS Goal, and objectives of 
curricular programs. 

 
Acceptability in terms of CNSC Vision. Ta-

ble 8 shows the extent of acceptability of the re-
spondents in terms of CNSC vision. It was re-
vealed that CNSC vision is Highly Acceptable to 
the stakeholders as indicated with 85 or 89 
percent responses. While 9 or 9 percent re-
sponded as Acceptable, and 2 or 2 percent re-
sponded as Less Acceptable.  
 

 
Table 8. Extent of Acceptability of the Respondents in Terms of CNSC Vision 

Indicator 
Students 

F 
% 

Parents 

F 
% 

Faculty 

F 
% 

Employees 

F 
% 

Alumni 

F 
% 

Total 

Frequency 
% 

1.Highly Ac-

ceptable 

49 88 8 80 10 100 10 100 8 80 85 89 

2. Acceptable 5 8 2 20 0 0 0 0 2 20 9 9 

3.Less Accepta-

ble 

 

2 

 

4 

 

0 

 

0 

 

0 

 

0 

 

0 

 

0 

 

0 

 

0 

 

2 

 

2 

4. Not Ac-

ceptable 

0 0 0 0 0 0 0 0 0 0 0 0 

Total 56 100 10 100 10 100 10 100 10 100 96 100 
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This implies that the CNSC Vision is highly 
acceptable to the stakeholders of the college. As 
the sole government educational institution in 
the province, this denotes that many of the local 
residents put trust and confidence that through 
the institution’s VMGO, the College will hone 
the minds of the young people to become a fu-
ture leader the hope of the country.  In the 
study of Salom et al (2013) study titled, Aware-
ness, Acceptability, and Relevance of the Vision, 
Mission, Goals, and Objectives of the BSEMT 
Program revealed that vision, mission, goals, 
and objectives (VMGOs) are the touchstone for 
everything that an educational institution must 
have. VMGO statements are concrete guides for 
the future of the institution; that the im-
portance of the VMGOs responded too well to 
the needs and interests of the concerned con-
stituents and stakeholders. 

On the other hand, results of the study also 
showed that there are number of students 

which are not amenable to the institution’s vi-
sion.  According to the respondents, the vision 
of the institution should not regionally focus ra-
ther it must be aligned to the continuing global 
needs of the higher education.  The finding of 
the study is similar to the result of Dumanig and 
Symaco (2022) study stating that universities 
must be give importance in producing global 
and competent graduates, in order to obtain in-
ternational recognition and promoting world-
class education.  

 
Acceptability in terms of CNSC Mission. 

Table 9 shows the extent of acceptability of the 
respondents in terms of CNSC mission. It was 
revealed that CNSC vision is Highly Acceptable 
to the stakeholders as indicated with 84 or 88 
percent responses. While 12 or 12 percent re-
sponded as Acceptable. 

 
Table 9. Extent of Acceptability of the Respondents in Terms of CNSC Mission 

Indicator 
Students 

F 
% 

Parents 

F 
% 

Faculty 

F 
% 

Employees 

F 
% 

Alumni 

F 
% 

Total 

Frequency 
% 

1. Highly Ac-

ceptable 
48 86 8 80 10 100 10 100 8 80 84 88 

2. Accepta-

ble 
8 14 2 20 0 0 0 0 2 20 12 12 

3. Less Ac-

ceptable 
0 0 0 0 0 0 0 0 0 0 0 0 

4. Not Ac-

ceptable 
0 0 0 0 0 0 0 0 0 0 0 0 

Total 56 100 10 100 10 100 10 100 10 100 96 100 

 
The result implies that the CNSC Mission is 

highly acceptable to the college’s stakeholders. 
This mean that the mission of the institution is 
not a florid word but somewhat an unspoken 
deal between the institutions and its various 
stakeholder.  As a well written statement, the 
mission can be a guide in decision-making, re-
source allocations, policy decisions, and how 
the school operates. By making their purpose 
clear, the college can put their goals and objec-
tives into action. Mission statements are often 
reliable representations of what schools stand 
for. According to Olusola et al., (2022) the mis-
sion provides appropriate strategic manage-
ment in giving direction and in helping keep the 

values of the organizations on how it is being 
operated and serve the best for its clientele.  
This also serve as the base for subsequent 
measures of institutional effectiveness. The 
content of the mission can be utilized to max-
imize effectiveness of the institution. 

 
Acceptability in terms of GS Goal. Table 

10 shows the extent of acceptability of the re-
spondents in terms of Graduate School Goal. It 
was revealed that GS goal is Highly Acceptable 
to the stakeholders as indicated with 84 or 88 
percent responses. While 12 or 12 percent re-
sponded as Acceptable.  
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Table 10. Extent of Acceptability of the Respondents in Terms of GS Goal 

 
The result implies that CNSC Graduate 

School Goal is highly acceptable by the college 
stakeholders, particularly with the students. 
This denotes that students from the Graduate 
School accepted the goal of the College of 
providing graduates students a curriculum that 
are relevant to their field of specialization, that 
the GS cater a continuing professional develop-
ment to the students and harnessing full poten-
tial. Educational practices and activities in the 
university must further be strengthened to 
fully realize the goals of the Graduate School 
program (Llobrera-Diamse et al., 2022) 

The study was supported by Fernandez 
(2015) findings where the author’s recom-
mended that the university must continue the 
present endeavor, intensifies effort in dissemi-
nating the VMGOs and explaining the same to 
the stakeholders especially the students and 
the members of the community. Educational 

practices and activities in the university must 
further be strengthened to fully realize the mis-
sion, goals and objectives of the teacher educa-
tion program.  In addition, the study of Salom et 
al (2013) revealed that the goals of the higher 
education institutions are the touchstone and a 
concrete guide for the future of the institution; 
that the importance of the VMGOs responded 
too well to the needs and interests of the con-
cerned constituents and stakeholders. 

 
Acceptability in terms of MPA Objec-

tives. Table 11 presents the extent of accepta-
bility of the respondents in terms of Master in 
Public Administration objectives. It was re-
vealed that MPA objectives is Highly Accepta-
ble to the stakeholders as indicated with 83 or 
86 percent responses. While 13 or 14 percent 
responded as only Acceptable. 

 
 

Table 11. Extent of Acceptability of the Respondents in Terms of MPA Objectives 

 
 
 

Indicator 
Students 

F 
% 

Parents 

F 
% 

Faculty 

F 
% 

Employees 

F 
% 

Alumni 

F 
% 

Total 

Frequency 
% 

1. Highly 

Acceptable 
48 86 8 80 10 100 8 80 10 80 84 88 

2. Acceptable 8 14 2 20 0 0 2 20 0 20 12 12 

3. Less 

Acceptable 
0 0 0 0 0 0 0 0 0 0 0 0 

4. Not 

Acceptable 
0 0 0 0 0 0 0 0 0 0 0 0 

Total 56 100 10 100 10 100 10 100 10 100 96 100 

Indicator 
Students 

F 
% 

Parents 

F 
% 

Faculty 

F 
% 

Employees 

F 
% 

Alumni 

F 
% 

Total 

Frequency 
% 

1. Highly 

Accepta-

ble 

48 86 9 90 8 80 9 90 9 90 83 86 

2. Accepta-

ble 
8 14 1 10 2 20 1 10 1 10 13 14 

3. Less Ac-

ceptable 

 

0 

 

0 

 

0 

 

0 

 

0 

 

0 

 

0 

 

0 

 

0 

 

0 

 

0 

 

0 

4. Not Ac-

ceptable 
0 0 0 0 0 0 0 0 0 0 0 0 

Total 56 100 10 100 10 100 10 100 10 100 96 100 
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The findings of the study revealed that re-
spondents highly accepted the objectives of 
MPA denoting that it was properly communi-
cated at a high-level, it tells what the GS are do-
ing for its clientele particularly for those stu-
dents under the Public Administration pro-
gram. A clear objective allows the school ad-
ministrators to monitor the progress of the 
program and to correct plan of actions if neces-
sary.  Through the organizational objectives ap-
propriate intervention will be described in ad-
dressing the needs of the program (Suldo, 
2021). 

Dico et al. (2019) pointed out in their study 
that the respondents are aware of and way to 
accept the goals of the academic institutions. 
Through these systems, the respondents were 
able to accept and be aware of the goals of their 
college and utilized it as a road map in accom-
plishing their mandates.  Further, in a similar 

study of Layco (2022), it reveals a high accept-
ability of the stakeholders on the organiza-
tional objectives through a crafted strategic 
management plan.  This acceptability link to 
the respondents’ perception of the university 
high performance and a significant factor to en-
courage support from stakeholders in attaining 
the college goals.  

 
Acceptability in terms of MBA Objec-

tives. Table 12 presents the extent of accepta-
bility of the respondents in terms of Master in 
Business Administration objectives. It was re-
vealed that MBA objectives is Highly Accepta-
ble to the stakeholders as indicated with 87 or 
91 percent responses. While 9 or 9 percent re-
sponded as Acceptable. 

The extent of acceptability of the respond-
ents of MBA curricular program objectives is 
shown in Table 12 in the following page.

 
Table 12. Extent of Acceptability of the Respondents in Terms of MBA Objectives 

         
 The result implies that MBA objectives is 

highly acceptable by the college stakeholders. 
Similar to MPA Objectives, this finding was sup-
ported by Segismundo, (2018) as revealed that 
overall, stakeholders are of a very strong con-
sensus of clearly defined objectives and that the 
conditions were very clear, in a very correct or-
der and met to a very great extent. Stakehold-
ers’ acceptance of the College objectives is ex-
tremely impressive, but still then some provi-
sions or conditions are needed improvement 
before its implementation.  As the MBA pro-
grams cater the students’ development in busi-
ness education, the need for the Graduate 
School to align its objectives to the current 

need of the industry. According to the study of 
Thompson et al., (2021) it emphasized that for 
educational institutions to stay relevant, pro-
gram objectives must cater to the development 
of students interpersonal alongside the stu-
dents’ ability to become part of achieving or-
ganizational objectives.  

 
Acceptability in terms of MM Objectives. 

Table 13 presents the extent of acceptability of 
the respondents in terms of MM objectives. It 
was revealed that MM Objectives is Highly Ac-
ceptable to the stakeholders as indicated with 
79 or 82 percent responses. While 17 or 18 per-
cent responded as Acceptable.

 

Indicator 
Students 

F 
% 

Parents 

F 
% 

Faculty 

F 
% 

Employees 

F 
% 

Alumni 

F 
% 

Total 

Frequency 
% 

1. Highly Ac-

ceptable 
47 84 10 100 10 100 10 100 10 100 87 91 

2. Accepta-

ble 
9 16 0 0 0 0 0 0 0 0 9 9 

3. Less Ac-

ceptable 

 

0 

 

0 

 

0 

 

0 

 

0 

 

0 

 

0 

 

0 

 

0 

 

0 

 

0 

 

0 

4. Not Ac-

ceptable 
0 0 0 0 0 0 0 0 0 0 0 0 

Total 56 100 10 100 10 100 10 100 10 100 96 100 
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Table 13. Extent of Acceptability of the Respondents in Terms of MM Objectives 

Indicator 
Students 

F 
% 

Parents 

F 
% 

Faculty 

F 
% 

Employees 

F 
% 

Alumni 

F 
% 

Total 

Frequency 
% 

1. Highly Ac-

ceptable 
47 84 8 80 8 80 8 80 8 80 79 82 

2. Accepta-

ble 
9 16 2 20 2 20 2 20 2 20 17 18 

3. Less Ac-

ceptable 
0 0 0 0 0 0 0 0 0 0 0 0 

4. Not Ac-

ceptable 
0 0 0 0 0 0 0 0 0 0 0 0 

Total 56 100 10 100 10 100 10 100 10 100 96 100 

 
The result implies that MM objectives is 

highly acceptable by the college stakeholders. 
This infers that stakeholders accede that the 
Graduate school formulated an objective that is 
suitable for the learners intended learning.  
This further describes that the objective of the 
GS exhibits an appropriate methodology of in-
struction and a clear vision of how to achieve it.  
The institutions' objectives directly relate to 
the kind of leadership engagement and prac-
tices they have as it manifest to student suc-
cess. The study of Hong et al., (2021) high-
lighted that cascading the institution’s objec-
tives to its stakeholders will earn positive out-
comes to the achievement of students in 
strengthening involvement and societal repu-
tation. 

In addition, Castillo (2014) justified in his 
study that stakeholders generally perceive that 
the VMGO are clearly stated, consistent with 
each other, congruent to educational practices 
or activities, and attainable. It also shows that 
the internal stakeholders, especially the admin-
istrators and faculty members, are much 

aware, understand and accept the College ob-
jectives.  

 
Significant Difference on the Respondents’ 
Extent of Awareness on the CNSC Vision, Mis-
sion, GS Goal and Objectives of Curricular 
Programs 

Table 14 presents the significant difference 
on the respondents’ extent of awareness in 
terms of CNSC Vision, Mission, the GS Goal and 
Objectives of curricular programs. The SPSS 
One-way Anova was employed to test the sig-
nificant difference on the respondents’ extent 
of awareness. The table shows that there is no 
significant difference in the respondents’ 
awareness in terms of CNSC Vision, Mission, GS 
Goals and Objectives of curricular programs. It 
goes to show that the extent of awareness of the 
respondents composed of students, parents, 
faculty, employees and alumni do not differ sig-
nificantly. That, the high level of awareness is 
evident to all the respondents/stakeholders of 
the CNSC and the Graduate School goals specif-
ically.  

 
Table 14. Significant Difference on the Respondents’ Extent of Awareness on the CNSC Vision, Mission, 

GS Goal and Objectives of Curricular Programs 

Information Test Statistic Computed Values Interpretation 
CNSC Vision F-test 

p-value 
F-crit 

0.9984 
0.4315 
2.8661 

No significant Difference 

CNSC Mission F-test 
p-value 
F-crit 

1.6472 
0.2017 
2.8661 

No significant Difference 

GS Goal F-test 
p-value 

1.8880 
0.1520 

No significant Difference 



Mabeza et al., 2023 / Awareness and Acceptability Vision and Mission, The Graduate School Goal and Objectives of Curricular Programs 

 

    
 IJMABER 3000 Volume 4 | Number 8 | August | 2023 

 

F-crit 2.8661 
MPA Objectives F-test 

p-value 
F-crit 

2.2470 
0.10023 
2.8661 

No significant Difference 

MBA Objectives F-test 
p-value 
F-crit 

2.6410 
0.0641 
2.8661 

No significant Difference 

MM Objectives F-test 
p-value 
F-crit 

2.1722 
0.1092 
2.8661 

No significant Difference 

 
The data implies that the extent of aware-

ness of the respondents / stakeholders com-
posed of students, parents, faculty, employees 
and alumni on the CNSC vision, mission, the GS 
goal and objectives of the curricular programs 
do not differ significantly. That, the high level of 
awareness is evident to all the respondents / 
stakeholders due to dissemination of VMGO 
through the different sources of information 
such as shared by peers, read from flyers, 
viewed from posters / bulletin boards, heard 
over the radio / viewed in the television, and 
others like part of the group who studied and 
analyzed the VMGO. 

In similar study, Sabanal et al., (2021) re-
vealed a high level of awareness and ac-
ceptance of VMGO among its stakeholders. Fac-
ulty, student, staff and other stakeholders have 
higher level of awareness and acceptability 
than external stakeholders. The majority of the 
respondents perceived the VMGO as inclusive 
and significantly essential for it to encompass 
all its stakeholders’ welfare, especially the stu-
dents. Further the authors elucidate the need to 
keep stakeholders informed and updated on 
the mandate of the College and utilized it as 
strategic measures in achieving its day to day 
activities.  

 Moreover Gallinero, et al., (2017) ex-
plained on their study that if the information 
was disseminated properly and clearly through 
brochures, bulletin boards, leaflets, manuals, 
posters, and the like the more they become 
aware by accepting the VMGOs. Respondents 
may come to accept the VMGO regardless of 
their profile.  It can be deduced that if the infor-
mation was disseminated clearly through dif-
ferent sources such as posters, bulletin boards, 
and the like the more students or respondents 

become aware by accepting the institution’s vi-
sion and mission, college’s goal and its different 
curricular objectives. 

 
Conclusion  

The findings of the study resulted to the fol-
lowing conclusions:  
1. The different stakeholders of the college 

such as the students, parents, faculty, em-
ployees, and alumni are highly aware on 
the CNSC’s vision and mission, the Gradu-
ate school goal and objectives of curricular 
programs. 

2. The CNSC’s vision and mission, the Gradu-
ate School goal and objectives of curricular 
programs are highly acceptable by the stu-
dents, parents, faculty, employees, and 
alumni as stakeholders of the college. 

3. There is no significant difference on the ex-
tent of awareness of the respondents in 
terms of CNSC vision, mission, GS Goal and 
objectives of curricular programs. 
 

Recommendations 
The study recommended that an extensive 

dissemination of the CNSC vision, mission, 
Graduate School goal and objectives of curricu-
lar programs during orientation programs at 
the beginning of the term and thus properly ex-
plained to stakeholders to provide a deep un-
derstanding of its essence including outside 
stakeholders as well as to understand what 
they will accomplish and how it will be accom-
plished.  

Likewise, information about the CNSC vi-
sion, mission, GS goal and objectives of curricu-
lar programs may be disseminated sustainably 
through different sources such as shared by 
peers, read from flyers, viewed from posters / 
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bulletin boards, heard over the radio / viewed 
in the television and the like the more they be-
come aware by accepting the institution’s vi-
sion and mission, college’s goal and objectives.  
Furthermore, to keep stakeholders informed, 
updated and understand the institution VMGO, 
it is recommended that the mode of dissemina-
tion of the VMGO be translated into a mothers’ 
tongue or local dialect of Bicolanos, in that way, 
it can spread better to the local communities. 

Future research is also recommended to 
evaluate the effectiveness of the CNSC Mission, 
Vision, the Graduate school objectives and dif-
ferent curricular programs in persuading or en-
couraging students to take their post graduate 
studies at the CNSC Graduate School program.    

 
Acknowledgement 

The author wishes to acknowledge the Of-
fice of the President and the Office of the Vice 
President for Research in Extension for the 
funding given related to the conduct of this 
study.  Likewise, to the CNSC Graduate School 
for the technical assistance given during the 
writing of this paper. 

 
References 
Allen & Kern (2018). School vision and mission 

statements should not be dismissed as 
empty words. https://theconversa-
tion.com/school-vision-and-mission-
statements-should-not-be-dismissed-as-
empty-words-97375. 2018. 

Aquino, R., & Rivano, E. (2022). Awareness, Ac-
ceptance, and Understanding of Univer-
sity Vision, Mission, College Goals and 
BSIT Objectives of Laguna State Polytech-
nic University Stakeholders towards its 
VMGO. ASEAN Journal of Education 8 (1) 
(January - June 2022). 

Bain and Company. Vision and Mission as Man-
agement Tools. 
https://www.bain.com/insights/man-
agement-tools-mission-and-vision-state-
ments/. 2018.  

Castillo, R. (2014). Awareness, Acceptance and 
Perception of Batangas State University 
Stakeholders towards its Vision, Mission, 
Goals and Objectives.  International Jour-
nal of Sciences: Basic and Applied Research 

(IJSBAR) Volume 14, No 1, pp 546-563. 
ISSN  2307-4531     

      Clemente, B., Clemente, R., Calanoga, M., 
Lavarias, G., Aquino, I. & Bistayan, P. 
(2021). Multisectoral awareness and ac-
ceptability of the VMGO and meaning 
making of the vision and mission. Linguis-
tics and Culture Review, 5(S2), 956-973. 
https://doi.org/10.21744/lingcure.v5nS
2.1615  

CNSC Annual Report (2018). Camarines Norte 
State College, Main Campus, Daet, Cama-
rines Norte. Cortes-Sanchez. What do uni-
versities want to be? A content analysis of 
vision and mission statements worldwide. 
The London School of Economics and Po-
litical Science. https://blogs.lse.ac.uk/im-
pactofsocialsciences/2017/12/20/what-
do-universitieswant-to-be-a-content-
analysis-of-mission-and-vision-state-
ments-worldwide/.  2017 

Dico, C. (2019). Level of Awareness. Acceptabil-
ity and Timeliness of Vision and Mission of 
the Leyte Normal University, Goals of the 
College of Arts and Sciences and Objec-
tives of the Social Work Department. 
Leyte Normal University College of Arts 
and Sciences Social Work Department. 
https://www.msn.com/en-
ph/?ocid=wispr&pc=u477  

Dumanig, F & Symaco, L.  (2022).  Internation-
alization of higher education in Malaysia 
and the Philippines: A comparative analy-
sis of mission and vision statements of se-
lected universities.  Journal of Multilingual 
and Multicultural Development, 43 (2) 
154-166. DOI: 
10.1080/01434632.2020.1735401  

Fernandez, M. (2015) Awareness, Acceptabil-
ity, Relevance and Congruence of the PNU-
Negros Occidental Vision, Mission, and 
Goals and Objectives of the The Teacher 
Education Program. Asia Pacific Higher 
Education Research Journal. Vo.2, No.1 
https://po.pnuresearch portal.org/ejour-
nal/index.php/apherj/article/view/99   

Gallinero, W., & Otig, V. (2017). Extent of dis-
semination, awareness, and acceptability 
of the revised LDCU vision, mission, and 
CAS objectives among students and  fac-

https://theconversation.com/school-vision-and-mission-statements-should-not-be-dismissed-as-empty-words-97375.%202018
https://theconversation.com/school-vision-and-mission-statements-should-not-be-dismissed-as-empty-words-97375.%202018
https://theconversation.com/school-vision-and-mission-statements-should-not-be-dismissed-as-empty-words-97375.%202018
https://theconversation.com/school-vision-and-mission-statements-should-not-be-dismissed-as-empty-words-97375.%202018
https://www.bain.com/insights/management-tools-mission-and-vision-statements/
https://www.bain.com/insights/management-tools-mission-and-vision-statements/
https://www.bain.com/insights/management-tools-mission-and-vision-statements/
https://doi.org/10.21744/lingcure.v5nS2.1615
https://doi.org/10.21744/lingcure.v5nS2.1615
https://blogs.lse.ac.uk/impactofsocialsciences/2017/12/20/what-do-universitieswant-to-be-a-content-analysis-of-mission-and-vision-statements-worldwide/
https://blogs.lse.ac.uk/impactofsocialsciences/2017/12/20/what-do-universitieswant-to-be-a-content-analysis-of-mission-and-vision-statements-worldwide/
https://blogs.lse.ac.uk/impactofsocialsciences/2017/12/20/what-do-universitieswant-to-be-a-content-analysis-of-mission-and-vision-statements-worldwide/
https://blogs.lse.ac.uk/impactofsocialsciences/2017/12/20/what-do-universitieswant-to-be-a-content-analysis-of-mission-and-vision-statements-worldwide/
https://blogs.lse.ac.uk/impactofsocialsciences/2017/12/20/what-do-universitieswant-to-be-a-content-analysis-of-mission-and-vision-statements-worldwide/
https://www.msn.com/en-ph/?ocid=wispr&pc=u477
https://www.msn.com/en-ph/?ocid=wispr&pc=u477


Mabeza et al., 2023 / Awareness and Acceptability Vision and Mission, The Graduate School Goal and Objectives of Curricular Programs 

 

    
 IJMABER 3002 Volume 4 | Number 8 | August | 2023 

 

ulty. Liceo Journal of Higher Education Re-
search, 12 (1). Online ISSN 2244-0437 doi: 
http://dx.doi.org/10.7828/ljher.v12i1.96
8.  

Garcia, G., Núñez, A., & Sansone, V.  (2019). To-
ward a Multidimensional Conceptual 
Framework for Understanding “Serving-
ness” in Hispanic-Serving Institutions: A 
Synthesis of the Research. Review of Edu-
cational Research, 89 (5), 745–784. 
https://doi.org/10.3102/003465431986
4591  

Garcia, S., Rogayan, D., & Gagasa, K. (2021). 
Stakeholders’ Awareness and Acceptabil-
ity of University’s Vision and Mission, and 
Teacher Education Program Goals and 
Objectives in a State Institution in Central 
Luzon, Philippines.  International Journal 
of Multidisciplinary: Applied Business and 
Education Research, 2 (1), 17-23. 
https://doi.org/10.11594/ijma-
ber.02.01.03  

Hong, P., Chennattuserry, J., Deng, X. & Hopkins, 
M. (2021). Purpose-driven leadership and 
organizational success: a case of higher 
educational institutions.  Leadership & Or-
ganization Development Journal, Vol. 42 
(7), pp. 1004-1017. 
https://doi.org/10.1108/LODJ-02-2021-
0054  

Lowa State University Extension Outreach. In-
formation Files. Agriculture & Natural Re-
sources. College of Agriculture & Life Sci-
ences. http://www.extension.iastate. 
edu//agdm/wh...m/wholefarm/html/c5-
09.htm. 2009. 

Layco, E. (2022). Stakeholders` awareness and 
acceptability of the strategic management 
plan of a university and its impact on or-
ganizational performance. International 
Journal of Early Childhood Special Educa-
tion (INT-JECS) ISSN: 1308-5581 Vol 14, Is-
sue 03 2022 10587 DOI: 10.9756/INT-
JECSE/V14I3.1243 P 

Llobrera-Diamse, G., Visaya, A., & Dela Cruz, M. 
(2022). Stakeholders’ Awareness and Ac-
ceptability of DMMMSU’S PVMG. Journal 
of Pharmaceutical Negative Results, 2039–

2042. 
https://doi.org/10.47750/pnr.2022.13.S
08.250  

Murray State University College of Education 
(2012). VMGO for the School Library Me-
dia   Center. 
http://www.slideshare.net/jih5700/vi-
sion. 

Olusola, S., Oluseye, O., Saviour, U., Lember, K., 
& Ayomiposi, D. (2022). A Content analy-
sis of the vision and mission statements of 
top ten leading Universities in Africa, Co-
gent Education, 9:1, DOI: 
10.1080/2331186X.2022.2143648 

Segismundo, M. (2018). Stakeholders Aware-
ness and Acceptance of Graduate Pro-
grams Vision, Mission, Goals, and Objec-
tives. International Journal of Advanced 
Research (IJBAR)14 (1) 
http://dx.doi.org/10.21474/IJAR01/585
3 

Siedlecki, S. (2020). Understanding Descriptive 
Research Designs and Methods. Clinical 
Nurse Specialist: 1/2 2020 - Volume 34 - Is-
sue 1 - p 8-12. doi: 
10.1097/NUR.0000000000000493 

Suldo, S., Wang, J., O’Brennan, L. (2021). A Mo-
tivational Interviewing Intervention for 
Adolescents in Accelerated High School 
Curricula: Applicability and Acceptability 
in a Second Sample. Prev Sci 22, 811–825 
(2021). 
https://doi.org/10.1007/s11121-021-
01204-z  

Thompson, C., Kuah, A., Foong, R., Ng, E. (2019). 
The development of emotional intelli-
gence, self-efficacy, and locus of control in 
Master of Business Administration stu-
dents. Human Resource Development 
Quarterly, Volume 31, issue 1 pages 113-
131 
https://doi.org/10.1002/hrdq.21375 

Wijngaards-de Meij, L., & Merx, S. (2018). Im-
proving curriculum alignment and achiev-
ing learning goals by making the curricu-
lum visible. International Journal for Aca-
demic Development, Volume 23, 2018 - Is-
sue 3 

 

http://dx.doi.org/10.7828/ljher.v12i1.968
http://dx.doi.org/10.7828/ljher.v12i1.968
https://doi.org/10.3102/0034654319864591
https://doi.org/10.3102/0034654319864591
https://doi.org/10.11594/ijmaber.02.01.03
https://doi.org/10.11594/ijmaber.02.01.03
https://doi.org/10.1108/LODJ-02-2021-0054
https://doi.org/10.1108/LODJ-02-2021-0054
https://doi.org/10.47750/pnr.2022.13.S08.250
https://doi.org/10.47750/pnr.2022.13.S08.250
http://dx.doi.org/10.21474/IJAR01/5853
http://dx.doi.org/10.21474/IJAR01/5853
https://doi.org/10.1007/s11121-021-01204-z
https://doi.org/10.1007/s11121-021-01204-z

