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Introduction

Tourism is widely acknowledged as a cru-
cial driver of economic growth and cultural ex-
change, with heritage tourism emerging as a
significant niche market. In particular, there's
been increasing recognition of the potential of
Muslim heritage tourism to contribute to local
economies and preserve cultural heritage. This
acknowledgment is exemplified by successful
examples in countries like Malaysia, Indonesia,
and Turkey, where rich Muslim heritage sites
have fostered thriving tourism sectors, attract-
ing millions of tourists annually.

Initiatives such as the Brunei-Indonesia-
Malaysia-Philippines East ASEAN Growth Area
(BIMP-EAGA) have provided additional oppor-
tunities for the development of Muslim herit-
age tourism in places like Sofronio Espafiola.
Economic cooperation and tourism develop-
ment among member countries, including the
Philippines, offer valuable insights into re-
gional tourism trends that could inform the de-
velopment of Muslim heritage tourism in So-
fronio Espafiola, given its geographical proxim-
ity to other member countries with significant
Muslim populations.

Despite its rich heritage, Sofronio Espafiola
in Palawan remains underdeveloped in terms
of tourism. This gap underscores the need to
understand the perceived attributes toward
the development of Muslim heritage tourism
specifically in Sofronio Espafiola. Resolution
No. 2023-100, sponsored by Hon. Michael L.
Diorda, highlights the municipality's commit-
ment to revamp its tourism ventures and align
with its Tourism Development Plan.

This research aims to address these identi-
fied gaps by investigating the perceived attrib-
utes toward the development of Muslim herit-
age tourism in Sofronio Espafola. By gathering
insights from local residents and integrating in-
ternational studies on Muslim heritage tourism
and BIMP-EAGA studies, the study aims to pro-
vide a comprehensive understanding of the po-
tential for Muslim heritage tourism in Sofronio
Espafiola. Ultimately, this will guide the formu-
lation of a tourism action plan tailored to the
municipality's unique context, unlocking its

tourism potential and fostering sustainable
economic growth through collaborative efforts
between local stakeholders, tourists, and gov-
ernment agencies.

This study aims to determine the attributes
of residents toward the development of Muslim
Heritage Tourism in Sofronio Espafola. Specif-
ically, it seeks answers to questions regarding
the demographic profile of the respondents,
perceived attributes of residents toward Mus-
lim heritage tourism, any significant relation-
ship between demographic profiles and per-
ceived attributes, and proposes a tourism ac-
tion plan for the local government unit of So-
fronio Espafiola, Palawan.

Methodology

The study on Muslim heritage tourism de-
velopment in Sofronio Espafola, Palawan. Uti-
lizing a descriptive correlational research de-
sign, the study systematically collected and an-
alyzed numerical data on residents' percep-
tions and demographic profiles. It examined
variables such as sex, age, ethnic group, length
of residency, and educational attainment,
alongside socio-cultural, economic, and envi-
ronmental attributes to identify trends and as-
sociations. Stratified random sampling ensured
diverse representation from all nine barangays,
with a total sample size of 381 respondents.

Researcher-made questionnaires were em-
ployed to gather comprehensive data on demo-
graphic characteristics and perceived attrib-
utes related to Muslim heritage tourism in So-
fronio Espafiola, Palawan. The questionnaires
consisted of two parts: the demographic details
and the perceptions of Muslim heritage tour-
ism, utilizing a 5-point Likert scale with re-
sponses ranging from "Strongly Agree" to
"Strongly Disagree." To validate the self-made
questionnaires, the instruments underwent
content validation by a panel of five subject
matter experts, whose suggestions and recom-
mendations were incorporated into the revi-
sion of the instruments. Following validation,
the questionnaires were pilot-tested on 49 res-
idents from the municipality of Brooke’s Point
to assess their accuracy and consistency. The
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reliability of the instruments was confirmed
through high internal consistency, with the pi-
lot test yielding an average mean score of M =
3.32 (SD =0.39) and a Cronbach's alpha of 0.96.

Various statistical tools were employed to
present, analyze, and interpret the gathered
data. Frequency distribution tables were used
to analyze demographic profiles with fre-
quency counts and percentages, while mean
distribution analysis examined perceived at-
tributes toward Muslim heritage tourism, in-
cluding mean scores, standard deviation, and
descriptive ratings. The Pearson r correlation

Results and Discussions

Findings of the Study

The following are the findings of the study:

I. Demographic Profile of the Respondents
Table 1. Sex of the Respondents

coefficient tested correlations between demo-
graphic profiles and perceived attributes, and
the Shapiro-Wilk test ensured data normality
to validate the use of parametric tests. Ethical
principles such as confidentiality, informed
consent, and respect for cultural sensitivities
were strictly adhered to throughout the re-
search process. This methodology is crucial for
obtaining reliable and actionable insights for
sustainable tourism initiatives in Sofronio Es-
pafiola, Palawan.

Sex Frequency Percentage
Male 148 38.8%
Female 233 61.2%
Total 381 100%

The gender distribution of the respondents
is seenin Table 1. Ranking highest in frequency,
233 responses (61.2%) are female. Male re-
spondents comprise 148 (38.8%) of the total
381 respondents, ranking second in frequency.

Table 2. Age of the Respondents

The distribution shows that women make up
the majority of the sample. Lastly, the gender
distribution of the respondents reveals a siza-
ble female majority, which may impact the
study's total perception data.

Age Count Percentage

18 - 27 227 60%

28 - 37 62 16%

38 - 47 36 9%

48 - 57 36 9%

58 - 67 11 3%

68 - 77 5 1.3%

78 - 87 4 1%
Total 381 100%

Table 2 shows the distribution of respond-
ents’ ages in the study. Among the 381 re-
spondents, the largest age group is 18-27 years
old, with 227 respondents constituting 60%.
Following this, the age group 28-37 comprises
62 respondents, accounting for 16% of the to-
tal. The subsequent age groups, from 38-47

years old to 78-87 years old, have progressively
more minor frequencies, ranging from 36 re-
spondents (9%) to 4 respondents (1%). This
distribution provides an overview of the age
composition of the respondents, representing a
major representation of younger individuals,
particularly those aged 18-27 years old.
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Table 3. Ethnicity of the Respondents

Ethnicity Frequency Percentage
Tagbanuas 1 0.26%
Palaw’an 50 13.12%
Batak 0 0.00%
Cuyunon 9 2.36%
Bisaya 58 15.22%
Tagalogs 157 41.21%
Ilocanos 21 5.51%
Others 85 22.31%
Total 381 100%

Table 3 above presents the ethnic composi-
tion of the respondents. Among the 381 re-
spondents, the most prevalent ethnic group is
Tagalog, with 157 respondents constituting
41.21%. The most represented ethnic groups
are Bisaya, with 58 respondents (15.22%), and
Palaw'an, with 50 respondents (13.12%).
Other ethnicities include Cuyunon (9

Table 4. “Others” (Ethnicity)

respondents, 2.36%), llocanos (21 respond-
ents, 5.51%), Tagbanuas (1 respondent,
0.26%), and a category labeled as "Others,"
comprising 85 respondents (22.31%). This dis-
tribution illustrates the diverse ethnic back-
grounds of the respondents, with Tagalogs be-
ing the most prominent group.

“Others” (Ethnicity) Frequency Percentage
Muslim 57 67%
llonggo 22 26%
Chavakano 1 1%
Agutaynen 3 4%
Cagayanen 1 1%
Igorot 1 1%
Total 85 100%

Table 4 below further elaborates on the
"Others" category from Table 4.3, presenting
specific ethnicities grouped under this cate-
gory. Among these, Muslim respondents repre-
sent the majority, with 57 respondents ac-
counting for 67% of the "Others" category. The
other ethnicities listed include Ilonggo (22

Table 5. Length of Residency of the Respondents

respondents, 26%), Agutaynen (3 respondents,
4%), and single respondents identifying as
Chavacano, Cagayanen, and Igorot. Thus, it pro-
vides a more detailed understanding of the di-
verse ethnicities in the broader "Others" cate-

gory.

Length of Residency Frequency Percentage

1-3 years 22 6%

4-6 years 16 4%

7-9 years 15 4%

10-12 years 18 5%

13-15 years 24 6%

16 years and above 286 75%

Total 381 100%
[JMABER 2824 Volume 5 | Number 7 | July | 2024
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Table 5 illustrates the distribution of re-
spondents based on the length of their resi-
dency. Among the 381 respondents, the largest
group consists of individuals who have resided
in their current location for 16 years and above,
comprising 286 respondents, which accounts
for 75% of the total and ranks first in fre-
quency. Following this, 24 respondents (6%)
have lived in their current location for 13-15

years, and another 22 respondents (6%) have a
residency length of 1-3 years, ranking second
and second-and-a-half respectively.

The following groups, with 18 respondents
(5%), have residency lengths of 10-12 years
and 7-9 years, ranking sixth and fourth-and-a-
half, respectively. Lastly, 16 respondents (4%)
have resided in their current location for 4-6
years, ranking fourth-and-a-half in frequency.

Table 6. Educational Attainment of the Respondents

Educational Attainment Frequency Percentage
Did not attend to school 3 0.8%
Elementary Level 20 5.2%
Elementary Graduate 15 3.9%
High School Level 53 13.9%
High School Graduate 54 14.2%
Vocational 5 1.3%
College Level 185 48.6%
College Graduate 35 9.2%
Master’s Level 6 1.6%
Master’s Graduate 3 0.8%
Doctorate Level 2 0.5%
Doctorate Graduate 0 0.0%
Total 381 100%

Table 6 provides a breakdown of respond-
ents' educational attainment. Among the 381
respondents, the largest group comprises indi-
viduals at the college level, with 185 respond-
ents accounting for 48.6% of the total and rank-
ing first in frequency. The most represented
groups are high school graduates, with 54 re-
spondents (14.2%), and those at the high
school level, with 53 respondents (13.9%),

ranking second and third in frequency, respec-
tively.

Additionally, 35 respondents (9.2%) are
college graduates, ranking fourth in frequency,
and 20 respondents (5.2%) have attained edu-
cation up to the elementary level, ranking fifth.
The remaining educational attainment levels
have more minor frequencies, with varying
percentages.

II. Perceived Attributes of the Respondents towards the Development of Muslim Heritage

Tourism

Table 7. Perceived Attributes of the Respondents towards the Development of Muslim Heritage

Tourism in terms of Socio-Cultural

Statements Mean Stdv. Descriptive Rating
1. The preservation of Muslim heritage sites is
important for promoting cultural diversity in ~ 4.18 0.81 Agree
Sofronio Espafiola.
2. The involvement of the local Muslim resi-
dents adds authenticity to the tourism expe-  4.11 0.81 Agree

rience.
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Statements Mean Stdv. Descriptive Rating
3. Traditional Muslim festivals and events con-
tribute positively to the cultural identity of  4.18 0.80 Agree
Sofronio Espafiola.
4. The presence of Muslim heritage sites en-  4.06 0.88 Agree
hances social harmony among residents.
5. Learning about Muslim customs and tradi-
tions enriches the overall tourism experience  3.94 0.89 Agree
in Sofronio Espafiola.
6. Encouraging interactions between tourists
and local Muslim communities strengthens  4.11 0.83 Agree
mutual understanding and respect.
7. Efforts to preserve and promote Muslim her-  4.01 0.83 Agree
itage contribute to local pride and identity.
8. Adding Muslim cultural elements into tour-
ism activities helps showcase the diversity of  4.10 0.82 Agree
Sofronio Espafiola.
9. Respect for Muslim practices and beliefs is es-
sential for the sustainable development of 4.22 0.83 Agree
Muslim heritage tourism.
10. Engaging in cultural exchanges with Muslim
communities promotes tolerance and ac- 4.08 0.85 Agree
ceptance among residents.
11. The recognition of Muslim heritage sites at-
tracts visitors interested in learning about 4.03 0.86 Agree
different cultures.
12. Inclusion of Muslim art and architecture in
tourism promotions enhances the attractive- 4.07 0.83 Agree
ness of Sofronio Espafiola.
13. Participating in cultural workshops and
demonstrations organized by Muslim com- 4.12 0.82 Agree
munities enriches the visitor experience.
14. Efforts to preserve Muslim heritage contrib-
ute to the overall attractiveness of Sofronio 4.05 0.89 Agree
Espafiola as a tourist destination.
15. The promotion of Muslim heritage tourism
aligns with the municipality's commitment to 4.06 0.81 Agree
cultural diversity and inclusivity.
Grand Mean & Grand Stdv. 4.09 0.84 High Perceived
Attributes
Legend:
Numerical Scale Descriptive Interpretation
1.00 1.80 Strongly Disagree Very Low Perceived Attributes
1.81 2.61 Disagree Low Perceived Attributes
2.62 342 Neutral Moderately Perceived Attributes
343 4.23 Agree High Perceived Attributes
4.24 500 Strongly Agree Very High Perceived Attributes
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Table 7 shows the perceived attributes of
respondents towards the development of Mus-
lim heritage tourism in Sofronio Espafiola in
terms of socio-cultural aspects. The grand
mean of 4.09, with a standard deviation of 0.84,
reveals a high agreement on the socio-cultural
benefits. Notably, the highest agreement was
observed for the statement emphasizing the re-
spect for Muslim practices and beliefs as essen-
tial for the sustainable development of Muslim
heritage tourism (Mean = 4.22, Stdv. = 0.83).
This is closely followed by the recognition of
the importance of traditional Muslim festivals
and events in contributing to the cultural iden-
tity of Sofronio Espafiola (Mean = 4.18, Stdv. =
0.80) and the preservation of Muslim heritage
sites promoting cultural diversity (Mean =4.18,
Stdv. = 0.81).

Other significant attributes include the en-
richment of visitor experience through cultural
workshops and demonstrations organized by
Muslim communities (Mean = 4.12, Stdv. =
0.82) and the involvement of local Muslim resi-
dents adding authenticity to the tourism expe-
rience (Mean = 4.11, Stdv. = 0.81).

The data reveals the perceived value of
Muslim heritage tourism in enhancing social
harmony, mutual understanding, and respect
among residents and tourists. It also focuses on
the role of Muslim heritage in promoting local
pride, cultural identity, and the overall attrac-
tiveness of Sofronio Espafiola as a diverse and
inclusive tourist destination. These findings
suggest an agreement of the socio-cultural ben-
efits associated with preserving and promoting
Muslim heritage tourism.

Table 8. Perceived Attributes of the Respondents towards the Development of Muslim Heritage

Tourism in terms of Economic

Statements

Mean Stdv. Descriptive Rating

1. Investing in the development of Muslim heritage

10.

tourism generates income opportunities for local
residents.

Employment in tourism-related businesses bene-
fits the economic well-being of Sofronio Espa-
nola's residents.

Selling locally made crafts and products enhances
the livelihood of Muslim artisans.

Revenue generated from tourism activities can be
reinvested in residents development projects.
Tourist spending on accommodations, transporta-
tion and dining boosts the local economy.
Supporting small-scale businesses offering Mus-
lim-products contributes to economic empower-
ment in the municipality.

Offering tourism services such as guided tours and
transportation creates job opportunities for resi-
dents.

Promoting Muslim heritage tourism attracts in-
vestors interested in sustainable development
projects.

Collaborating with  Muslim entrepreneurs
strengthens the economic resilience of Sofronio
Espafiola.

Revenue from entrance fees to heritage sites can
be used for conservation efforts and infrastruc-
ture development.

4.07

4.07

4.19

411

4.01

413

413

4.04

412

4.07

0.87

0.88

0.86

0.89

0.85

0.87

0.82

0.81

0.82

0.85

Agree

Agree
Agree
Agree

Agree

Agree

Agree

Agree

Agree

Agree
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Statements Mean Stdv. Descriptive Rating
11. Developing tourist accommodations catering to
Muslim preferences attracts a diverse range of vis-  4.10 0.84 Agree
itors.
12. Encouraging local entrepreneurship in the tour-
ism sector increases economic growth in Sofronio  4.10 0.85 Agree
Espafiola.
13. Marketing Sofronio Espafiola's Muslim heritage
enhances the competitiveness of the tourism in-  4.09 0.86 Agree
dustry.
14. Providing training and capacity-building pro-
grams for local tourism stakeholders improves 4.17 0.83 Agree
service quality.
15. Establishing partnerships with travel agencies
and tour operators expands the market reach of 4.12 0.81 Agree
Muslim heritage tourism in Sofronio Espafiola.
Grand Mean & Grand Stdv. 410 ogs MighPerceived At-

tributes

Table 8 shows the perceived attributes of
respondents towards the development of Mus-
lim heritage tourism in Sofronio Espafiola in
terms of economic aspects. The grand mean of
4.10 and the standard deviation of 0.85 indicate
a high perceived attribute regarding the eco-
nomic benefits. The statement highlighting the
livelihood enhancement for Muslim artisans by
selling locally made crafts and products (Mean
=4.19, Stdv. = 0.86) ranked highest, indicating
substantial agreement on its significant eco-
nomic contribution.

This is closely followed by providing train-
ing and capacity-building programs for local
tourism stakeholders, improving service qual-
ity (Mean = 4.17, Stdv. = 0.83). Statements re-
lated to supporting small-scale businesses

offering Muslim products and tourism services
such as guided tours and transportation also
ranked high (Mean =4.13, Stdv.=0.87 and 0.82,
respectively), reflecting a perceived enhance-
ment of economic empowerment and job crea-
tion.

The data suggests that investing in Muslim
heritage tourism facilitates income generation,
employment, and local entrepreneurship,
thereby contributing to the economic resilience
and growth of Sofronio Espafiola. Thus, the
high perceived attributes among respondents
demonstrate a strong belief in the potential of
Muslim heritage tourism to drive economic de-
velopment and improve the quality of life for
residents.

Table 9. Perceived Attributes of the Respondents towards the Development of Muslim Heritage

Tourism in terms of Environmental

Statements Mean  Stdv. Descriptive Rating

1. Sustainable practices in tourism operations help

preserve the natural environment of Sofronio  4.18 0.86 Agree

Espafiola.
2. Responsible tourism management minimizes

the impact of visitor activities on fragile ecosys-  4.08 0.91 Agree

tems.
3. Protecting natural habitats around Muslim her-

itage sites contributes to biodiversity conserva-  4.21 0.82 Agree

tion.

IJMABER

2828 Volume 5 | Number 7 | July | 2024



Angeles & Sarail, 2024 / Muslim Heritage Tourism Development in Sofronio Espafiola

Statements Mean Stdv. Descriptive Rating

4. Implementing waste management strategies re-  4.19 0.83 Agree
duces pollution in tourist areas.

5. Balancing tourism development with environ- 4.19 0.81 Agree
mental protection ensures long-term sustaina-
bility.

6. Educating visitors and the residents about envi-  4.23 0.84 Agree
ronmental conservation encourages responsible
behavior.

7. Implementing water conservation measures 4.21 0.86 Agree
helps safeguard freshwater resources.

8. Regulating visitor numbers at sensitive natural  4.07 0.95 Agree
sites reduces environmental degradation.

9. Engaging in reforestation efforts around herit- 4.11 0.90 Agree
age sites contributes to climate change mitiga-
tion.

10. Monitoring air and water quality in tourist areas  4.24 0.83 Strongly Agree
ensures environmental health and safety.

11. Promoting eco-friendly transportation options 4.22 0.82 Agree
reduces carbon footprint in Sofronio Espafiola.

12. Collaborating with environmental organizations 4.37 0.81 Strongly Agree
strengthens conservation efforts in the munici-
pality.

Grand Mean & Grand Stdv. 4.19 0.86 High Perceived

Attributes

Table 9 shows the perceived attributes of
respondents towards the development of Mus-
lim heritage tourism in Sofronio Espafiola in
terms of environmental aspects. The grand
mean of 4.19 and a standard deviation of 0.86
indicate a high level of perceived attributes
among respondents regarding the importance
of environmental sustainability in tourism. The
highest agreement was noted for the statement
on collaborating with environmental organiza-
tions to enhance conservation efforts (Mean =
4.37, Stdv. = 0.81), which ranked first. Monitor-
ing air and water quality to ensure environ-
mental health and safety (Mean = 4.24, Stdv. =
0.83) ranked second, both interpreted as
"Strongly Agree."

II1. Significant Relationship Analysis

Other significant factorsincluded educating
visitors and residents about environmental
conservation (Mean = 4.23, Stdv. = 0.84) and
promoting eco-friendly transportation options
(Mean = 4.22, Stdv. = 0.82). These findings sug-
gest an agreement on the critical role of sus-
tainable practices, responsible tourism man-
agement, and the protection of natural habitats
in developing long-term environmental sus-
tainability in tourism operations within the
municipality.

Thus, the highly perceived attributes of the
respondents reflect a firm agreement on sus-
tainable environmental considerations in the
context of Muslim heritage tourism develop-
ment.

Table 10. Perceived Attributes of the Respondents towards the Development of Muslim Heritage
Tourism and their Age with the Significance Level of 0.05

Variables Coefficientr p-value Decision
Socio-Cultural 0.087 0.086 **Failed to Reject the Null
Age  Economic 0.078 0.127 **Failed to Reject the Null
Environmental 0.094 0.066 **Failed to Reject the Null
IJMABER 2829 Volume 5 | Number 7 | July | 2024
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*p-value < 0.05 = reject the null (statistically significant)
**p-value > 0.05 = retain the null (statistically insignificant)

Null Hypothesis: There is no significant relationship between the Perceived Attributes of the Respond-
ents towards the Development of Muslim Heritage Tourism and their Age

Legend:

Correlation Value Interpretation

+1.00 Perfect Correlation
+0.70-0.99 Very High Correlation

+0.40 - 0.69 Substantial Correlation
+0.20-0.39 Low Correlation

+0.01-0.19 Slight / Negligible Correlation
0.00 Zero / No Correlation

The table 10 presents the results of a study
examining the perceived attributes of respond-
ents regarding the development of Muslim her-
itage tourism, specifically focusing on different
age groups. Each row corresponds to a differ-
ent perceived attribute: Socio-Cultural, Eco-
nomic, and Environmental aspects. The coeffi-
cient 'r' indicates the strength and direction of
the relationship between age and each attrib-
ute, while the p-value assesses the significance
of these relationships.

In this context, all three attributes show
positive relationships with age, as indicated by
the positive coefficients (positive slight/negli-
gible correlation) (0.087 for Socio-Cultural,

0.078 for Economic, and 0.094 for Environmen-
tal). However, the p-values (0.086, 0.127, and
0.066 respectively) suggest that these relation-
ships are not statistically significant at the 0.05
significance level.

Therefore, based on these findings, the
study fails to reject the null hypothesis that
there is no significant relationship between age
and the perceived attributes of Muslim heritage
tourism development among the respondents.
This implies that age alone may not be a deter-
mining factor in how individuals perceive the
socio-cultural, economic, and environmental
impacts of developing Muslim heritage tour-
ism.

Table 11. Perceived Attributes of the Respondents towards the Development of Muslim Heritage
Tourism and their Length of Residency with the Significance Level of 0.05

Variables Coefficientr p-value Decision
Length of Socio-Cultural 0.002 0.966 **Failed to Reject the Null
Residency Economic 0.034 0.498 **Failed to Reject the Null
Environmental 0.050 0.0.324 **Failed to Reject the Null

*p-value < 0.05 = reject the null (statistically significant)
**p-value > 0.05 = retain the null (statistically insignificant)

Null Hypothesis: There is no significant relationship between the Perceived Attributes of the Respond-
ents towards the Development of Muslim Heritage Tourism and their Length of Residency

Legend:

Correlation Value Interpretation

+1.00 Perfect Correlation

+0.70 - 0.99 Very High Correlation
+0.40- 0.69 Substantial Correlation
+0.20-0.39 Low Correlation

+0.01-0.19 Slight / Negligible Correlation
0.00 Zero / No Correlation
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Table 11 examines the relationship be-
tween the length of residency of respondents
and their perceived attributes regarding the
development of Muslim heritage tourism, with
a significance level of 0.05. The table presents
the coefficients 'r' and corresponding p-values
for three perceived attributes: Socio-Cultural,
Economic, and Environmental.

For the Socio-Cultural attribute, the coeffi-
cient 'r' is 0.002 with a p-value of 0.966. This
extremely weak positive relationship indicates
that length of residency has almost no impact
on socio-cultural perceptions, and the p-value
shows that this relationship is not statistically
significant.

For the Economic attribute, the coefficient
't is 0.034 with a p-value of 0.498. This indi-
cates a very weak positive relationship be-
tween length of residency and economic
perceptions, but again, the p-value is much

higher than 0.05, indicating no statistical signif-
icance.

For the Environmental attribute, the coeffi-
cient 'r' is 0.050 with a p-value of 0.324. This
suggests a slightly stronger yet still weak posi-
tive relationship compared to the other attrib-
utes. However, the p-value remains above the
0.05 threshold, indicating that this relationship
is also not statistically significant.

Lastly, the study fails to reject the null hy-
pothesis for all three perceived attributes (So-
cio-Cultural, Economic, and Environmental), as
the p-values are well above the significance
level of 0.05. This indicates that there is no sta-
tistically significant relationship between the
length of residency and the respondents’ per-
ceptions of the impacts of Muslim heritage
tourism development. Thus, the length of resi-
dency does not appear to be a significant factor
in shaping these perceptions.

Table 12. Perceived Attributes of the Respondents towards the Development of Muslim Heritage
Tourism and their Educational Attainment with the Significance Level of 0.05

Variables Coefficientr p-value Decision
Educational Socio-Cgltural 0.067 0.188 **Failed to Re]:ect the Null
Attainment Economic 0.065 0.205 **Failed to Reject the Null

Environmental 0.099 0.052 **Failed to Reject the Null

*p-value < 0.05 = reject the null (statistically significant)
**p-value > 0.05 = retain the null (statistically insignificant)

Null Hypothesis: There is no significant relationship between the Perceived Attributes of the Respond-
ents towards the Development of Muslim Heritage Tourism and their Educational Attainment

Legend:

Correlation Value Interpretation

+1.00 Perfect Correlation

+0.70 - 0.99 Very High Correlation
+0.40- 0.69 Substantial Correlation
+0.20-0.39 Low Correlation

+0.01-0.19 Slight / Negligible Correlation
0.00 Zero / No Correlation

Table 12 shows the relationship between
respondents’ educational attainment and their
perceived attributes towards the development
of Muslim heritage tourism, analyzed at a sig-
nificance level of 0.05. The table provides the
coefficients 'r' and corresponding p-values for
three perceived attributes: Socio-Cultural, Eco-
nomic, and Environmental.

For the Socio-Cultural attribute, the coeffi-
cient 'r' is 0.067 with a p-value of 0.188. This
indicates a weak positive relationship between
educational attainment and socio-cultural per-
ceptions, but the p-value is above 0.05, indicat-
ing no statistical significance.

For the Economic attribute, the coefficient
'r" is 0.065 with a p-value of 0.205. This also
suggests a weak positive relationship between
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educational attainment and economic percep-
tions. However, the p-value is again above 0.05,
indicating that this relationship is not statisti-
cally significant.

For the Environmental attribute, the coeffi-
cient 'r' is 0.099 with a p-value of 0.052. This
indicates a slightly stronger yet still weak posi-
tive relationship between educational attain-
ment and environmental perceptions com-
pared to the other attributes. Despite being
closer to the threshold, the p-value is just above
0.05, indicating that this relationship is not sta-
tistically significant.

Lastly, the study fails to reject the null hy-
pothesis for all three perceived attributes (So-
cio-Cultural, Economic, and Environmental), as
the p-values exceed the 0.05 significance level.
Thus, there is no statistically significant rela-
tionship between educational attainment and
the respondents' perceptions of the impacts of
Muslim heritage tourism development. Thus,
educational attainment does not appear to sig-
nificantly influence these perceptions.

Conclusion

The study's analysis revealed no significant
correlations between demographic factors
(age, length of residency, and educational at-
tainment) and perceived attributes towards
the development of Muslim heritage tourism.
The null hypothesis was not rejected, indicat-
ing that these demographic factors do not sig-
nificantly influence how residents perceive the
impacts of Muslim heritage tourism. This find-
ing suggests that the support for tourism devel-
opment is widespread and not confined to spe-
cific demographic segments.

Acknowledgment

The researcher expresses his deepest grati-
tude to several key individuals;

First and foremost, he thanks his beloved
Nanay Leovinilda for her unwavering love and
encouragement, which have been the founda-
tion of his journey. Alongside his cherished sib-
lings, Harris and Agatha, their unwavering sup-
port and understanding have provided the
strength needed to overcome challenges along
the way.

To his dearest friend and confidante, Dr.
Lhynette T. Zambales, he extends his gratitude

for invaluable guidance, sage advice, and unwa-
vering support that have illuminated his path
with clarity and purpose.

Acknowledgment is also extended to his
thesis adviser, Dr. Judy Ann P. Sarail, whose ex-
pertise, patience, and mentorship have been in-
strumental in shaping the trajectory of the
study. Her sage counsel and insightful feedback
have not only refined the scope of the research
but have also fostered his intellectual growth.

Gratitude is further extended to Prof. Arsan
H. Abdulpatta and Prof. Joey Albert O. Sabuya
for their indispensable expertise in statistics,
which has greatly contributed to the rigorous
analysis and interpretation of data. Their me-
ticulous attention to detail and unwavering
commitment to excellence have elevated the
quality of the study.

He also thanks his circle of friends Prof.
Kent Sibulan, Prof. Al-yusri S. Aller, Prof. Rutch-
ell C. Gauranoc, Trishia, Jeffrey, Kylene, Lyca,
Myca, Marbie, Kerby, Justin, Jared, and Mac-
Mac whose camaraderie and support have pro-
vided solace throughout the endeavor.

Lastly, he dedicates this work to his late fa-
ther, Mauro, whose enduring legacy of resili-
ence, determination, and unwavering faith con-
tinue to inspire him. His memory serves as a
guiding light, instilling in him the strength and
determination to persevere in the face of adver-
sity.

Ultimately, he offers his deepest gratitude
to the Divine for bestowing upon him the wis-
dom, fortitude, and guidance needed to embark
on this journey of discovery. May His blessings
continue to illuminate his path as he strives to
make meaningful contributions to the advance-
ment of knowledge and the betterment of soci-
ety.

References

Ahmad, A. G. (2014). The economic impacts of
cultural tourism. Journal of Tourism Stud-
ies, 25(1), 13-23.
https://doi.org/10.1016/j.tour-
man.2014.04.004

Airey, D., & Tribe, J. (2017). Tourism education:
Global issues and trends. Elsevier.

Babbie, E. (2016). The practice of social re-
search. Cengage Learning.

IJMABER

2832

Volume 5 | Number 7 | July | 2024


https://doi.org/10.1016/j.tourman.2014.04.004
https://doi.org/10.1016/j.tourman.2014.04.004

Angeles & Sarail, 2024 / Muslim Heritage Tourism Development in Sofronio Espafiola

Baloch, Q. B., Shah, S. N,, Igbal, N., Sheeraz, M,,
Asadullah, M., Mahar, S., & Khan, A. U.
(2023). Impact of tourism development
upon environmental sustainability: A sug-
gested framework for sustainable eco-
tourism. Environmental Science and Pollu-

tion  Research, 30(3), 5917-5930.
https://doi.org/10.1007/s11356-022-
22496-w

Beni, M. C. (2001). Andlise Estrutural do Tur-
ismo (4th ed.). Senac-Sao Paulo, Sao Paulo,
Brazil.

Brown, A, & Lee, C. (2019). Age segmentation
in tourism marketing. Journal of Tourism
Research, 15(2), 45-58.

Butler, R., & Hinch, T. (2014). Tourism and local
residents: New directions in theory and
practice. Routledge.

Creswell, ]. W.,, & Creswell, J. D. (2017). Re-
search design: Qualitative, quantitative,
and mixed methods approaches. Sage Pub-
lications.

Dillman, D. A, Smyth, ]J. D.,, & Christian, L. M.
(2014). Internet, phone, mail, and mixed
mode surveys: The tailored design method.
John Wiley & Sons.

Dolnicar, S., & Leisch, F. (2016). The influence
of demographics on tourist experience.
Journal of Travel Research, 55(3), 341-
354.

Dredge, D., & Jenkins, ]J. (2007). Tourism plan-
ning and policy: Issues and challenges.
Channel View Publications.

Dwyer, L., Dredge, D., & Mistilis, N. (2017). Gov-
ernance and policy approaches to sustain-
able tourism. In D. Weaver (Ed.), Sustain-
able tourism: International perspectives on
developments and management (pp. 17-
35). Taylor & Francis.

Fennell, D. A. (2014). Ecotourism. Routledge.

Garcia, R, & Martinez, E. (2019a). Residency
length and residents’ attachment. Tourism
Studies, 8(3), 112-125.

Garcia, R., & Martinez, E. (2019b). Residents’ at-
tachment and tourism development. Jour-
nal of Tourism Studies, 12(3), 78-92.

Garcia, R, & Martinez, E. (2020). Environmen-
tal conservation in tourism destinations.
Journal of Sustainable Tourism, 28(4),

Gazta, K. (2018). Environmental impact of tour-
ism. AGU International Journal of Profes-
sional Studies & Research, 6(Jan-Jun), pp.
7-17. Retrieved from AGU International
Journal of Professional Studies & Re-
search.

Getz, D. (2008). Event tourism: Definition, evolu-
tion, and research. Routledge.

Gossling, S., & Peeters, P. (2015). Assessing
tourism’s global environmental impact
1900-2050. Journal of Sustainable Tour-

ism, 23(5), 639-659.
https://doi.org/10.1080/09669582.201
5.1008500

Gursoy, D., & Rutherford, D. G. (2014). Resident
attitudes towards tourism development.
Tourism Management, pp. 42, 321-329.

Gursoy, D., Jurowski, C., & Uysal, M. (2002). Res-
ident attitudes: A structural modeling ap-
proach. Annals of Tourism Research, 29(1),
79-105.

Hair, J. F., Black, W. C., Babin, B. |., & Anderson,
R. E. (2019). Multivariate data analysis.
Cengage Learning,.

Jamal, T., & Robinson, M. (2019). Social-cultural
factors in tourism development. Annals of
Tourism Research, 36(2), 145-162.

Kim, K., & Jamal, T. (2016). Understanding res-
idents' support for tourism development
in the central region of Ghana. Tourism
Planning & Development, 13(3), 369-385.

Kim, S., & Jogaratnam, G. (2014). Ethnicity and
cultural tourism preferences. Tourism
Management, 40, 102-112.

Kim, S., et al. (2017). Educational attainment
and travel behavior. Journal of Travel Re-
search, 25(1), 78-91.

Kinnaird, V., & Hall, D. (2015). Gender differ-
ences in tourism behavior. Tourism Man-
agement, pp. 47, 191-203.

Liu, A, & Wall, G. (2016). The role of community
in heritage tourism. Tourism Management,
pp. 52, 134-145.

Lohmann, G., & Panosso Neto, A. (2017). Tour-
ism theory: Concepts, models, and systems.
CABI International.

McKercher, B., & Du Cros, H. (2015). Education
and heritage tourism: The link. Journal of
Heritage Tourism, 10(4), 378-395.

189-204. Milan, S. B. (n.d.). Cultural landscapes: A frame-
work for their holistic management.
IJMABER 2833 Volume 5 | Number 7 | July | 2024


https://doi.org/10.1007/s11356-022-22496-w
https://doi.org/10.1007/s11356-022-22496-w
https://doi.org/10.1080/09669582.2015.1008500
https://doi.org/10.1080/09669582.2015.1008500

Angeles & Sarail, 2024 / Muslim Heritage Tourism Development in Sofronio Espafiola

Mowforth, M., & Munt, . (2008). Tourism and
sustainability: New tourism in the third
world. Routledge.

Nunkoo, R., & Ramkissoon, H. (2016). Develop-
ing a community support model for tour-
ism. Annals of Tourism Research, 38(3),
964-988.

Perez, L., & Kastenholz, E. (2019). Tourism
planning and sustainable development in
island destinations: The case of Fuerte-
ventura. Journal of Sustainable Tourism,
27(5),478-495.

Poria, Y., Butler, R, & Airey, D. (2015). Tourism
in destination communities. CABI.

Poria, Y., Reichel, A., & Biran, A. (2015). Age and
heritage tourism: Exploring the nexus.
Journal of Heritage Tourism, 10(2), 128-
145.

Rasoolimanesh, S. M,, Jaafar, M., Kock, N., & Ra-
mayah, T. (2017). Muslim-friendly tour-
ism: A comprehensive literature review.
Tourism Management Perspectives, 24,
151-163.

Richards, G. (2016). Tourism education and
heritage awareness. In Cultural Tourism:
Global and local perspectives (pp. 216-
233). Routledge.

Ritchie, J. R., & Crouch, G. 1. (2003). The compet-
itive destination: A sustainable tourism
perspective. CABI Publishing.

Scheyvens, R.,, & Momsen, ]. (2008). Tourism,
gender, and development in the third
world. Routledge.

Small, J., & Harris, C. (2014). Tourism and gen-
der: Tourism and gendered spaces. Annals
of Tourism Research, pp. 46, 136-153.

Smith, P. (2017). Age and travel motivations.
Annals of Tourism Research, 40(3), 321-
335.

Smith, P, & Brown, A. (2018). Residents en-
gagement in tourism initiatives. Journal of
Residents Tourism, 10(2), 112-125.

Smith, P,, et al. (2014). Classification of heritage
tourists. International Journal of Tourism
Research, 8(4), 29-38.

Sunlu, U. (2003). Environmental impacts of
tourism. Local Resources and Global
Trades: Environments and Agriculture in
the Mediterranean Region, pp. 57, 263-
270. Retrieved from CIHEAM.

Timothy, D. ], & Boyd, S. W. (2006). Heritage
tourism. Pearson Prentice Hall.

Timothy, D. ], & Boyd, S. W. (2017). Heritage
and ethnicity: Understanding ethnic tour-
ists. In Heritage tourism (pp. 132-149).
Routledge.

Trochim, W. M. K. (2006). Research methods:
The concise knowledge base. Atomic Dog
Publishing.

Wang, M., et al. (2020). Ethnic backgrounds and
travel behavior. Journal of Cultural Tour-
ism, 18(4), 201-215.

Waterton, E., & Watson, S. (2015). Gender and
heritage: Performance, place, and politics.
Routledge.

Weaver, D. B. (2017). The impacts of tourism.
In D. Weaver (Ed.), The SAGE handbook of
tourism studies (pp. 33-49). SAGE Publica-
tions.

Winter, T. (2016). Tourism, cultural heritage,
and regional development in Southeast
Asia. Routledge.

IJMABER

2834

Volume 5 | Number 7 | July | 2024



