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ABSTRACT 

 

Multiculturalism is increasingly shaping contemporary societies, yet 

food, a fundamental human necessity, often becomes a point of cultural 

and belief-based contention. The halal food industry has grown signifi-

cantly, garnering support both locally and internationally. However, this 

burgeoning sector faces challenges related to establishing standardized 

regulations that acknowledge its role in nation-building and promote cul-

tural diversity. This study aimed to assess the awareness and acceptance 

of pre-certified halal food among non-Muslim students across secondary 

schools in Lambayong, Sultan Kudarat. Employing a descriptive survey 

research design, the study utilized a researcher-developed questionnaire 

administered to 350 students selected through simple random sampling 

from seven identified schools in Lambayong, Sultan Kudarat. 

Findings indicated that despite Lambayong's diverse population, 

most respondents demonstrated awareness and positive perceptions of 

pre-certified halal food. However, some community elders and church 

leaders expressed reservations about allowing younger generations to 

consume such food. The study also observed that while many vendors 

and proprietors were Muslim, not all adhered to the practice of wearing 

hijab (for Muslim women), and some lacked necessary cooking equip-

ment like gloves and hairnets. Furthermore, certain halal establishments 

were found to have inadequate sanitation and pest control measures. Ul-

timately, the study concluded that there exists a moderate relationship 

between respondents' awareness and their acceptance of halal food. Rec-

ommendations include schools collaborating with barangay and local 

government units to monitor the hygiene of nearby restaurants and can-

teens. Additionally, halal food establishments should prioritize enhanc-

ing their sanitation practices and hygiene protocols to ensure compliance 

and consumer confidence. 

Keywords: Halal food, Awareness, Acceptability, Non-Muslim students, 

Multiculturalism, Sanitation, Secondary schools 
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Introduction 
In today's multicultural society, the blend-

ing of cultures and religions has become in-
creasingly prevalent. However, this diversity 
can sometimes strain communal bonds due to 
conflicting cultural and religious beliefs, partic-
ularly concerning food practices. Halal food has 
emerged as a unifying factor known for its 
health benefits, stringent hygiene standards, 
and cleanliness, both within Islamic communi-
ties and globally (Ahmed Osman, 2023). De-
spite its growing popularity, the halal food in-
dustry faces challenges (Al-shami & Abdullah, 
2023) regarding standard regulations that rec-
ognize its role in nation-building and the pro-
motion of cultural pluralism (Kurniawati & 
Cakravastia, 2023). 

The global consumption of halal food is on 
the rise, with the industry projected to exceed 
USD 700 billion in financial impact (Wilkins et 
al., 2019). This growth underscores the poten-
tial and promising business opportunities the 
halal sector offers, even in Western countries 
(Moshin et al., 2020). However, cultural and re-
ligious factors significantly influence food 
choice decisions, leading to debates, such as 
those surrounding halal animal slaughtering 
practices in Europe, perceived by some as bar-
baric (Haider, 2020). 

In the Philippines, where Roman Catholics 
constitute the majority (78.8%) and Islamic, 
the next most common affiliation, comprises 
approximately 6.4% of the population (Reli-
gious affiliation in the Philippines (2020 census 
of population and housing, 2023), the halal in-
dustry is in its developmental stages. This non-
Muslim-dominated context presents unique 
challenges, including regulatory gaps and dis-
jointed information dissemination systems 
(Castro, 2021). Despite these challenges, the 
presence of Islamic believers in the country has 
spurred the development of halal businesses, 
highlighting the need for standardized regula-
tions and innovative approaches. 

While studies have explored consumer per-
ceptions of halal food in predominantly Muslim 
nations, there is a noticeable gap in under-
standing the awareness and acceptability of 
halal food among non-Muslim communities, 
particularly in a diverse country like the  
 

Philippines. Lambayong, a municipality in Sul-
tan Kudarat known for its diverse Christian 
population, serves as a strategic location to ex-
plore this gap. The town currently lacks a ro-
bust halal food advocacy program, presenting 
an opportunity to establish initiatives that 
could foster the local halal food industry and 
promote halal commodities within the commu-
nity. 

This research seeks to examine the aware-
ness and behaviors of young non-Muslims, par-
ticularly students, regarding halal food prod-
ucts in Lambayong. By addressing gaps in 
awareness and acceptance, the study aims to 
contribute insights into whether halal food is 
viable and acceptable within the diverse cul-
tural milieu of Lambayong, Sultan Kudarat. 
Through this exploration, the research aims to 
inform educational strategies, community en-
gagement efforts, and policy interventions 
aimed at promoting cultural sensitivity and in-
clusivity in dietary practices. 

This study adopts Stephen Greenspan's So-
cial Awareness Theory of 1981 cited in Social 
Awareness Definition, Skills & Examples 
(2023), which defines social awareness as indi-
viduals' ability to comprehend people, social 
events, and the mechanisms governing these 
events. Greenspan's taxonomy categorizes so-
cial awareness into three domains: social sen-
sitivity, social insight, and social communica-
tion. These domains highlight interpersonal 
understanding as a fundamental cognitive as-
pect of human competence. Applying this the-
ory, the researcher assessed the social aware-
ness of non-Muslims toward halal food, exam-
ining their perceptions, insights, and behaviors 
using a validated questionnaire. Personal inter-
actions and prior knowledge within the Muslim 
community influenced respondents' responses, 
shaping their attitudes toward halal food. 

Using the Predictor-Criterion (PC) model, 
the study investigated the acceptability of pre-
certified halal food among non-Muslim stu-
dents in private and public secondary schools 
(see Figure 1). The predictor variable, situated 
in the first box of the model, encompassed 
awareness levels regarding halal food's ethical 
standards, nutrition, hygiene, quality, and halal 
logo. Meanwhile, the criterion variable, housed 
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in the second box, gauged the acceptability of 
halal food among non-Muslim students based 

on their understanding of halal concepts and 
satisfaction with pre-certified products. 

 
 
 
 
 
 
 
 
 
 
 
 

 
This study aimed to determine the accepta-

bility of halal food among non-Muslim students 
of private and public secondary schools for the 
School year 2022-2023 at Lambayong, Sultan 
Kudarat.  

Specifically, it sought answers to the follow-
ing questions: 
1. What is the level of awareness of the non-

Muslim students on the pre-certified halal 
food in terms of: 
1.1. ethical standards; 
1.2. nutrition; 
1.3. hygiene; 
1.4. quality; and 
1.5. halal logo? 

2. What is the level of acceptability of pre-cer-
tified halal food by non-Muslim students in 
public secondary schools in terms of: 
2.1. understanding of halal concepts; and 
2.2. satisfaction with halal foods? 

3. Is there any relationship between the level 
of awareness and acceptability of pre-certi-
fied halal food to non-Muslim students? 

4. Is there any significant relationship in the 
level of awareness of the students on pre-
certified halal food in terms of Ethical 
standards, nutrition, hygiene, quality, and 
halal logo? 

5. What is the level of quality of instructional 
video on halal food awareness in terms of: 
5.1. content; 
5.2. mechanics; 
5.3. organization; and, 
5.4. overall package? 

 
The study posits that there is a significant 

relationship between the level of awareness of 
non-Muslim students regarding halal food and 
their acceptance of pre-certified halal products. 

 
Methods  

The study employed a descriptive survey 
research design to investigate the level of 
awareness and acceptability of pre-certified 
halal food among non-Muslim students in Lam-
bayong, Sultan Kudarat. This methodological 
approach was chosen to systematically gather 
information on how non-Muslim students per-
ceive and engage with halal food within a mul-
ticultural educational setting. A total of 350 stu-
dents from seven secondary schools in the mu-
nicipality participated in the study, selected us-
ing a simple random sampling technique to en-
sure representation across different school en-
vironments.
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Table 1. Distribution of the respondents in the study 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Data collection centered on a researcher-
developed questionnaire that was rigorously 
validated for content validity and reliability. 
The questionnaire was structured to assess 
various dimensions of awareness regarding 
halal food, including ethical standards, nutri-
tion, hygiene, quality, and recognition of the 
halal logo. Additionally, it gauged the accepta-
bility of halal food among non-Muslim students 
based on their understanding of halal concepts 
and their satisfaction with pre-certified halal 
products available to them. 

A notable aspect of the methodology was 
the use of a Predictor-Criterion (PC) model, de-
picted in Figure 1 of the study, to predict the ac-
ceptability of halal food based on varying levels 
of awareness among the respondents. This 
model allowed for a nuanced understanding of 
how awareness influences students' attitudes 
and preferences toward halal food products. 
Overall, the methodological framework en-
sured a comprehensive exploration of the re-
search questions, aligning with the study's ob-
jective to assess and understand non-Muslim 
students' perspectives on halal food in Lam-
bayong. 

 
Research Instrument 

The research instrument used in this study 
was a meticulously crafted questionnaire de-
signed to assess the level of awareness and ac-
ceptability of pre-certified halal food among 
non-Muslim students in Lambayong, Sultan 
Kudarat. This instrument was pivotal in gather-
ing structured data that reflected respondents' 

perceptions, insights, and behaviors toward 
halal food within the multicultural context of 
secondary schools. 

The questionnaire comprised multiple sec-
tions that systematically explored various di-
mensions related to halal food. Firstly, it ad-
dressed the awareness component by querying 
respondents on their understanding of ethical 
standards, nutrition, hygiene, quality, and the 
significance of the halal logo in food products. 
These questions were framed to gauge how 
well-informed students were about different 
aspects of halal practices and regulations. 

Second, the instrument focused on the ac-
ceptability of halal food among non-Muslim 
students. It sought to capture their attitudes 
and preferences toward consuming pre-certi-
fied halal products, including their satisfaction 
levels with the availability and quality of these 
foods in their local context. Questions were de-
signed to elicit responses that would reveal the 
extent to which non-Muslim students were 
willing to embrace halal food as part of their di-
etary choices. 

The questionnaire was rigorously validated 
for both content validity and reliability to en-
sure its effectiveness in accurately measuring 
the intended constructs. This process involved 
an expert review to confirm that the questions 
comprehensively covered the dimensions of 
awareness and acceptability of halal food. 
Moreover, pilot testing with a subset of re-
spondents helped refine the instrument fur-
ther, ensuring clarity and relevance of the ques-
tions to the target population. 
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Overall, the research instrument served as 
a very vital tool in systematically collecting 
data that provided insights into how non-Mus-
lim students perceive and engage with halal 
food in Lambayong. Its structured approach fa-
cilitated a nuanced exploration of the study's 
objectives, contributing to a comprehensive 
understanding of halal food awareness and ac-
ceptability among students in a diverse cultural 
and educational setting. 

 
Statistical Analysis 

Statistical analyses were integral to the 
study's methodology, serving to elucidate  

relationships and comparisons within the col-
lected data. ANOVA (Analysis of Variance) and 
z - tests were utilized to compare awareness 
levels across different factors, providing in-
sights into which aspects of halal food were 
most recognized or emphasized by the re-
spondents. Furthermore, the Pearson correla-
tion coefficient was employed to explore the 
strength and direction of relationships be-
tween awareness levels and acceptability of 
halal food among non-Muslim students. 

The researcher also used mean and stand-
ard deviation to analyze the data for the first 
statement of the problem. 

 
 
 
 
 
 
 
 
 
 

Figure 2. The scale interpretation for the level of awareness on pre-certified halal food 
 

 
 
 
 
 
 
 
 
 
 

Figure 3. The scale interpretation for the level of acceptability on pre-certified halal food 
 
 
 
 
 
 
 
 
 
 
 
 
Figure 4. The correlation analysis scale to determine the degree of relationship between variables  
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Result and Discussion  
This part provides a thorough presentation 

and discussion of the data analysis and study 
findings based on 350 non-Muslim students' 

responses as respondents allocated including 
six public schools and one private secondary 
school. These secondary schools are all located 
in the municipality of Lambayong.

 
Level of awareness of the non-Muslim students on the pre-certified halal food 
Table 2. Level of awareness of the non-Muslim students on the pre-certified halal foods in terms of 

ethical standards 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 

Table 2 shows the level of awareness of 
non-Muslim students on pre-certified halal 
food in terms of ethical standards. Items 1 and 
4 received the highest mean ratings of 3.56 and 
3.69, with standard deviations of .56 and .64, 
respectively. This implies that respondents en-
joy eating halal food based on their positive 
perceptions of halal, influenced by their par-
ents and various sectors that acknowledge the 
significance of halal as part of Muslim culture. 
However, indicator 3 had the lowest overall 
score, with a mean rating of 3.32, indicating 
that while some non-Muslim community elders 
don't show a clear stance on halal, they still al-
low students to eat halal cuisine. Overall, the 
level of awareness of non-Muslim students on 
pre-certified halal food in terms of ethical 
standards had a mean of 3.51 and a standard 
deviation of .61, which is described as exten-
sively aware. This implies that social studies 
teachers may need to explain the ethics of pre-
certified halal to non-Muslim communities to 
raise their awareness. 

The result of this study is similar to 
Knowles (2020), which states that consumers 
in England show positive ethics of halal meat 
consumption. Similarly, Nordin (2022) empha-
sizes that the ethical aspect is important to pro-
mote to ensure sustainability in halal food 
products and halal supply chains. Hence, the 
awareness of non-Muslim students on pre-cer-
tified halal food is greatly influenced by the 
people they interact with daily. The perspec-
tives, insights, and behaviors of these people 
impact their knowledge and acceptance of halal 
cuisine. Further, the results of this study high-
light the importance of awareness and educa-
tion regarding pre-certified halal food among 
non-Muslim students. Gomez’s (2023) findings 
on communication skills can be applied to de-
velop effective awareness programs. By lever-
aging effective communication techniques, ed-
ucators and community leaders can better con-
vey the ethical standards and benefits of halal 
food.
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Table 3. Level of awareness of the non-Muslim students on the pre-certified halal food in terms of 
nutrition 

 
 
 
 
 
 
 
 
 
 
 
 

 
Table 3 shows the level of awareness of 

non-Muslim students on pre-certified halal 
food in terms of nutrition. Data reveal that indi-
cator number 5 got the highest mean rating of 
3.30 with a standard deviation of 0.59 and a 
verbal description of extensively aware. How-
ever, indicator 2 got the lowest mean as sup-
ported by the rating of 2.09 with a standard de-
viation of 0.75. In general, the level of aware-
ness of non-Muslim students on halal food in 
terms of nutrition obtained a total mean of 3.09 
with a standard deviation of 0.67 and a verbal 
description of fairly aware. 

This implies that respondents are aware of 
the nutritional value of pre-certified halal food 
they can buy in the canteen/restaurant because 
of the fresh ingredients used in preparing the 
food. Some perceive that halal food gives them 
the energy they need due to the nutrients in the 
food. Hence, respondents are comfortable con-
suming halal food products as these are good 

for their health compared to junk foods. The 
findings of the study are connected to the find-
ings of Amina (2022), which assert that eating 
halal meat and goods can improve one's im-
mune system and metabolism. It also relates to 
Putera & Rakhel’s (2023) systematic and bibli-
ometrics review that recognition of the halal 
nutrition framework through the halal food 
pyramid is relevant. She added that a lifestyle 
without haram elements like blood, pork, car-
rion, etc., provides a quality lifestyle. 

Furthermore, eating halal food, according 
to Mahluji et al., (2021), not only enhances 
one's health, spirit, and conduct but also sup-
ports social security and promotes societal 
health. Hence, to maximize awareness of the 
benefits of eating halal food for the majority of 
non-Muslim students, social studies teachers 
may integrate halal food advocacy during social 
studies classes. 

 
Table 4. Level of awareness of the non-Muslim students on the pre-certified halal foods in terms of 

hygiene 
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Table 4 indicates a mean average aware-
ness rating of 2.83 with a standard deviation of 
0.67, described as "fairly aware." Personnel 
preparing halal food lacked adequate food 
preparation materials like hijab, gloves, hair-
net, and apron (Indicator 1: mean 2.34, SD 0.76, 
"scarcely aware"). The cooking vicinity of halal 
restaurants was generally unimpressive (Indi-
cator 2: mean 2.36, SD 0.52). 

Indicators 3 and 4 were "fairly aware," indi-
cating an insect-free cooking environment and 
well-sanitized equipment. Indicator 3 had an 
SD of 0.80, suggesting some awareness of in-
sects in cooking areas. Indicator 5 received a 
high mean rating of 3.59, described as  

"extensively aware," indicating well-sanitized 
table utensils. 

The majority of non-Muslim students were 
fairly aware of hygiene in halal food establish-
ments but noted deficiencies in staff protective 
gear and reports of insects in cooking areas. 
The study recommended school and Barangay 
officials conduct sanitary inspections. This 
aligns with (Al-Mahmood & Fraser’s, 2023) em-
phasis on compliance with halal and food safety 
standards, and Petrescu et al.'s (2019) asser-
tion of health as a key consumer concern. 
Stakeholder involvement is crucial for improv-
ing hygiene in halal food establishments.

 
Table 5. Level of awareness of the non-Muslim students on the pre-certified halal foods in terms of 

quality 
 
 
 
 
 
 
 
 
 
 

 
Table 5 displays non-Muslim students' 

awareness of quality. It achieved a mean of 3.25 
and a standard deviation of 0.66, described as 
fairly aware. However, Indicator 3 had the low-
est mean of 3.10 and a standard deviation of 
0.78, suggesting strict food sanitation and re-
duced risk of food poisoning. 

Overall, non-Muslim students' awareness of 
quality averaged 3.55 with a standard devia-
tion of 0.66, indicating extensive awareness of 
safety packaging and food sanitation in halal 
food. Respondents expressed confidence in the 
quality of halal food offered by establishments, 
and enjoying their dining experiences. 

The study aligns with Maqsood & Ayyub’s 
(2023) favorable perceptions of halal product 
quality and Amina's (2022) emphasis on the 
tenderness and taste of halal meat. While hy-
giene and safety are strictly observed in halal 
food preparation, preventive measures against 
food poisoning are recommended by authori-
ties. 

Table 6 shows the level of awareness of 
non-Muslim students on pre-certified halal 
food in terms of the halal logo. The awareness 
of respondents on the halal logo has a mean rat-
ing of 3.24 and a standard deviation of 0.60, 
which translates as fairly aware. Indicators 1, 2, 
and 5 have mean ratings of 3.25, 3.14, and 3.19, 
respectively, with standard deviations of 0.62, 
0.49, and 0.70. Indicator 5 has the highest 
spread of responses with a standard deviation 
of 0.70. 

Indicators 3 and 4 have impressive mean 
ratings of 3.31 and 3.30 and standard devia-
tions of 0.64 and 0.54, respectively, translating 
as extensively aware. This means non-Muslim 
students have a positive awareness and re-
sponse to the halal logo on halal food products. 

This indicates that non-Muslim students 
are aware of the essence and significance of the 
halal logo in food products. They are exten-
sively aware that a halal-certified product pro-
vides personal comfort, satisfaction, and peace 
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of mind. Thus, they eat halal food without 
doubt since it is clean and safe to eat. 

This result is related to the study of Cruz & 
Billanes (2021) who states that perceived risk 
has been identified to be the most significant in 
predicting factors in an online purchase  

intention of Halal food and that Filipino non-
Muslims frequently select goods with halal cer-
tification due to health considerations and 
safety, explaining non-Muslim consumers' fa-
miliarity with the halal brand. 

Table 6. Level of awareness of the non-Muslim students on the pre-certified halal foods in terms of 
halal logo 

 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 

Table 7. Summary of the level of awareness of non-Muslim students on Pre-certified halal foods 
 
 
 
 
 
 
 
 
 
 
 
 
 

Table 7 shows the overall data on the level 
of awareness of non-Muslim students on pre-
certified halal food in terms of ethical stand-
ards, nutrition, hygiene, quality, and the halal 
logo. Ethical standards (M=3.51, SD=0.61) ob-
tained the highest mean, followed by quality 
(M=3.25, SD=0.66), halal logo (M=3.24, 
SD=0.60), nutrition (M=3.09, SD=0.67), while 
hygiene (M=2.83, SD=0.67) got the lowest 
mean. With total scores of 3.18 (SD=0.64) and 
a verbal description of fairly aware, it indicates 
that all factors are at the same level, except  

ethical standards, which are described as ex-
tensively aware. 

This implies that respondents have a fair 
level of awareness of halal food, meaning that 
though they are not Muslims, they are aware of 
the concept of halal food and the benefits of 
consuming halal products. 

The findings of the study corroborate with 
Bashir (2019), which found that non-Muslim 
customers have a favorable understanding of 
halal cuisine, including its advantages and pro-
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duction procedures. The study found that cus-
tomers perceived halal-certified products as 
promoting comfort, safety, and trustworthi-
ness. Thus, the acceptability of halal food is de-
termined by the advantages it offers to con-

sumers (Ng et al., 2022). Additionally, the ac-
ceptance of a cultural practice is defined by the 
transfer of knowledge by its bearer/owner; the 
more a culture is practiced or observed, the 
easier it is to be accepted by the community.

 
Level of Acceptability of Halal Food by pre-certified Non-Muslim Students 
Table 8. Level of acceptability of halal food by pre-certified non-Muslim students in terms of under-

standing 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Table 8 unveils the level of acceptability of 
non-Muslim students in terms of understand-
ing. Indicators 3, 4, and 5 obtained the highest 
mean, with a verbal description of highly ac-
ceptable; the standard deviation is very high, 
indicating that some respondents are knowl-
edgeable about the halal slaughtering process, 
while others are not. Meanwhile, indicators 1 
and 2 got the lowest mean, described as mod-
erately acceptable. 

Overall, the level of acceptability toward 
halal foods among non-Muslim students has a 
mean rating of 3.09, described as moderately 
acceptable. The standard deviation is high 
(0.71), implying that responses are widely 
spread around the mean. This indicates that 
basic knowledge of contamination of halal food 
with non-halal ingredients is understandable 
to non-Muslim students, and the halal food sys-
tem and slaughtering processes are generally 
accepted by non-Muslim consumers. 

The study’s result is connected with Farhan 
& Sutikno (2024), which states that halal 
knowledge, the credibility of the halal logo, the 
perceived quality of halal products, and reli-
gious motives positively affect non-Muslim 

consumers’ acceptance of halal food products. 
Additionally, the study by Billah et al., (2020) 
shows that non-Muslim positive attitudes to-
ward the halal concept in food show high ac-
ceptability. However, some non-Muslim stu-
dents disagree with how the slaughtering of an-
imals should be done. Thus, it is a challenge for 
social studies teachers to include halal con-
cepts in their lessons to enhance non-Muslim 
students' understanding of halal processes. 

Table 9 shows the level of acceptability of 
halal food by non-Muslim students in terms of 
satisfaction, described as “highly satisfied” with 
a mean of 3.40. Indicators 1, 2, 4, and 5 received 
impressive mean ratings of 3.36, 3.48, 3.52, and 
3.38, respectively, all described as highly satis-
fied. Indicator 3 had the lowest mean of 3.27, 
described as moderately satisfied. 

Based on the results, respondents enjoy the 
benefits and advantages of halal food. Its nutri-
tious ingredients and palatable tastes motivate 
students to patronize them during recess time. 
They are highly satisfied with the cleanliness, 
taste, label, and packaging of halal food sold in 
the canteen/establishment. 
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The findings conform with Sthapit et al., 
(2023), which emphasizes that non-Muslims 
are attracted to elements in the halal concept of 
food, particularly hygiene and cleanliness,  

reflected in the quality of halal food. Addition-
ally, quality management practices such as 
adopting halal certification can boost custom-
ers’ confidence and lead to their satisfaction.

 
Table 9. Level of acceptability of halal food by pre-certified non-Muslim students in terms of  

satisfaction 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
Table 10. Summary result of the level of acceptability of pre-certified halal food by non-Muslim stu-

dents 
 
 
 
 
 
 
 
 
 

Table 10 shows the summary result of the 
level of acceptability of pre-certified halal food 
by non-Muslim students in terms of under-
standing and satisfaction. The level of under-
standing obtained a mean of 3.36 (SD=0.50) 
with a verbal description of highly acceptable. 
The level of satisfaction got a mean of 3.48 
(SD=0.61) with a verbal description of highly 
acceptable. Overall, it has a mean of 3.42 
(SD=0.55) with a verbal description of highly 
acceptable. 

 

In terms of understanding, non-Muslim stu-
dents have a good understanding of halal food, 
possibly due to acculturation from Muslim stu-
dents in Lambayong. In terms of satisfaction, 
non-Muslim students highly accept halal food 
in the community, considering the benefits 
they receive from the products. The result is 
similar to Purwanto et al., (2020) showing that 
most respondents have positive perceptions 
and understanding of halal cuisine.  
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Relationship Between the Level of Awareness and Acceptability of Pre-Certified Halal Food 
to Non-Muslim Students 
Table 11. Correlational analysis between awareness factors and acceptability of pre-certified halal 

foods to non-Muslim students 
 
 
 
 
 
 
 
 
 

Table 11 reveals the correlational analysis 
between awareness factors and the acceptabil-
ity of halal foods to non-Muslim students. Ethi-
cal standards (r = 0.07), hygiene (r = -0.14), and 
quality (r = -0.40) are not statistically signifi-
cant, indicating that ethical standards and qual-
ity have low or negligible relationships among 
variables, and hygiene has a negative correla-
tion. 

On the other hand, nutrition (r = 0.60) and 
halal logo (r = 0.95) show positive correlations. 
Nutrition has a moderate or substantial rela-
tionship, while the halal logo shows the highest 

relationship, indicating a very high or depend-
able relationship. 

The overall correlational value between 
awareness factors and the acceptability of halal 
food to non-Muslim students is 0.551, de-
scribed as a moderate correlation. This indi-
cates a substantial relationship between the 
variables, as the correlation coefficient of 0.551 
lies within the interval ±0.41 - ±0.70. 

Therefore, the factors of awareness are sig-
nificantly related to the acceptability of halal 
food by non-Muslim students, implying that the 
stronger the level of awareness, the higher the 
level of acceptability.

 
Table 12. Results of one-way analysis of variance (ANOVA) between the awareness factors and ac-

ceptability of pre-certified halal foods to non-Muslim students 
 
 
 
 
 
 
 
 
 

The table shows the computation and sum-
mary of ANOVA on awareness factors and ac-
ceptability of halal food among non-Muslim 
students. The sum of squares between groups 
is 85.64 and within groups is 220.13, with a to-
tal of 305.77. The degree of freedom between 
groups is 4 and within groups is 1745, with a 
total of 1749. The mean of squares between 
groups is 21.41 and within groups is 0.13. Using 
ANOVA, the F-computed value is 169.71, which 
is greater than the F-critical value of 2.38 at the 
0.05 level of significance. 

Therefore, the null hypothesis stating that 
there is no significant difference between the 
level of awareness of pre-certified halal food 
and the acceptability of non-Muslim students in 
secondary schools in Lambayong is rejected, 
and the alternative hypothesis is accepted. This 
supports Krishnan et al., 2017) as cited in Kam-
arulzaman et al., (2020), who affirm that the 
level of awareness of halal food is interrelated 
to the acceptability level of consumers on pur-
chasing halal products.
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Table 13. Post-hoc analysis of the factors of awareness 

 
 

 
 
 
 
 
 
 
 
 

Based on the results, ethical standards re-
ceived the highest average mean of 3.5, while 
hygiene obtained the lowest value of 2.83. This 
signifies that awareness of ethical standards is 
the highest among the group, indicating that re-
spondents already had background knowledge 
of halal food prior to the study. Quality (3.25) 
and halal logo (3.24) are not comparable to eth-
ical standards, nutrition, and hygiene, as they 
have different subscripts, showing similar 
awareness among non-Muslim respondents. 

 

The study’s findings relate to Nordin et al., 
(2022), who asserts that ethics is a fundamen-
tal precursor to human action. When people 
and society have a belief system, they will par-
ticipate in activities for sustainable develop-
ment. Therefore, it is a challenge for some halal 
establishments to strictly observe sanitation 
and cleanliness to ensure food safety. The ac-
ceptability of halal food among non-Muslim re-
spondents is greatly impacted by the transfer of 
culture in the community.

Table 14. Experts’ rating on the instructional video on awareness of pre-certified halal food based on 
the given criteria 

 
 
 
 
 
 
 
 
 
 

Table 14 shows experts' ratings of instruc-
tional videos on awareness of pre-certified 
halal food based on specific criteria. Organiza-
tion received the highest mean rating of 4.74, 
followed by content at 4.70, and mechanics and 
overall package tied at 4.68. This indicates that 
the instructional video's content is well-aligned 
with the subject, well-planned, and organized, 
making it self-explanatory and understandable. 
The mechanics are suitable for the target audi-
ence's level and meet quality standards for in-
structional videos. 

The interpretation suggests that the video 
meets 91-100% of quality expectations and is 

accepted for use as instructional material. En-
suring no child is left behind, well-aligned in-
structional videos can contribute to achieving 
educational equality goals (Rodriguez-Segura 
et al., 2020).  

 
Conclusions  

The study's findings lead to the following 
conclusions: 

Non-Muslim students show positive aware-
ness of pre-certified halal food. Their prior 
knowledge and understanding of ethical stand-
ards, nutrition, hygiene, quality, and the halal 
logo are due to the shared culture of Islamic be-
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lievers through social interaction and accul-
turation. Different sectors in the community 
support halal food by allowing the young gen-
eration to patronize and consume halal food 
products available in the community. 

The overall acceptability of non-Muslim 
students toward the concept of halal food 
shows high acceptability. However, some non-
Muslim students have an insufficient under-
standing of the concept and process of slaugh-
tering animals. The stronger the level of aware-
ness, the higher the acceptability of non-Mus-
lim students toward pre-certified halal prod-
ucts. 

There is a substantial relationship between 
the level of awareness and acceptability of halal 
food among non-Muslim students. As the level 
of awareness of non-Muslim students on halal 
food increases, the level of acceptability also in-
creases. 

Non-Muslim students have the highest 
awareness of the ethical standards of halal 
food, followed by quality, halal logo, nutrition, 
and hygiene. 

In the locus of the experts’ rating on halal 
food awareness, the instructional video has 
met the standards in terms of content, mechan-
ics, organization, and overall package. These 
criteria ascertain whether the instructional 
material is effective in providing awareness of 
halal food among non-Muslim students, follow-
ing a set of standards aligned with the Philip-
pine Halal Board. 

Thus, the researcher recommends the fol-
lowing: conduct seminars, distribute flyers, 
post information materials, and hold lecture se-
ries to raise awareness and strengthen the in-
formation drive on halal topics in different 
schools; schools should regularly check the 
sanitation and hygiene of school canteens and 
seek assistance from the barangay and LGU to 
monitor nearby restaurants and canteens; the 
local halal certification board should strictly in-
spect establishments offering halal products to 
ensure the "halalness" of the food; and that fu-
ture studies should include additional variables 
to extend research on halal food. 
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