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ABSTRACT 

 

This study primarily aimed to accomplished four basic objectives, 

which are: determine the company profiles of  tourism businesses at 

selected towns in Batangas; evaluate the level of effectiveness of the op-

erating management practices of tourism companies in terms of the hu-

man resource, marketing and  financial management;  examine the level 

of their financial performance  in terms of sales growth and profitabil-

ity; and, find the significant correlation in the respondent’s assessment 

on the effectiveness of the operational management practices and fi-

nancial performance of the tourism companies. This study employed 

the descriptive survey research method that engaged 270 proprietors 

and managers of different tourism enterprises across the province of 

Batangas. Convenient sampling technique was used and Statistical 

Packages for Social Sciences (SPSS) to process the data. The researcher 

utilized Frequency and Percentage Distribution, Weighted Mean and 

Pearson Correlation Coefficient. 

The study revealed that most tourism businesses in selected towns 

in Batangas belong to Sun and Beach Tourism. Majority are sole propri-

etorship, with less than three million capitalizations. Years in business 

operation are mostly 1 to 5 years, with more than 20 employees. Find-

ings illustrate that the majority of tourism businesses of Batangas gave 

more importance on certain aspects of operational management over 

the others. For financial management, financial control has been prior-

itized over financial planning. Marketing management is assessed as 

one of the most essential aspects of business operation. The study 

found a very weak to weak correlation in Human Resource, Financial 

and Marketing Management vs. Sales Revenue Growth and Profitability 

Growth.  

 

Keywords: business organization, financial performance, operations 

management, tourism 

 

*Corresponding author: 

E-mail:  

leidie_14@yahoo.com  
 

 

  

 

 

 

 

 

 

 

 

 

 

 

mailto:leidie_14@yahoo.com


LGVC Llanes, 2022 / Operational Management and Financial Performance of Tourism Industry in Selected Towns of Batangas 

 

    
 IJMABER 1432 Volume 3 | Number 8 | August | 2022 

 

Introduction 
People love to travel. It is innate in man’s 

nature to explore and experience new places, 
meet new faces and indulge in exciting adven-
tures. Whether a person would go for an out-of-
town travel or cross the seas to visit a religious 
or historical landmark abroad, the idea of trav-
elling is stirring excitement. Among the many 
activities of man, travelling is one thing that is 
deemed as something special, something that is 
beyond the clichés and the ordinary experience 
of daily existence. Whatever motivation in trav-
elling people have, surely traveling will be a 
substantial part of human activities.  

 According to Goldberg (2016) people 
travel for numerous reasons, primarily, learn-
ing is a strong reason why people love to travel. 
People want to experience something unfamil-
iar and acquire new skills or knowledge based 
on this experience. Goldberg added that relax-
ation is another popular reason why people 
travel. She asserted that travel helps the 
mind and body refresh in a way you cannot 
achieve at home. In fact, 86 percent of people 
believe it improves their mood and outlook on 
life.  Reaching and exploring unchartered terri-
tories is exhilarating, this is another reason 
why people travel. “Humans crave new experi-
ences and travel lets us tap into that craving” 
Goldberg reported. Another reason people 
travel is to celebrate, celebration inspire people 
to travel and they want to do it in a special place 
far from home. It could be a wedding anniver-
sary, a landmark birthday, or a celebration of a 
big success or achievement. Whatever the rea-
son is, travelling exhorts a special day. Sarin 
(2015) stated that the reasons for travelling are 
endless, but common motives are to visit vari-
ous destinations, take part in activities and 
learn about other cultures.   

When people travel, business opportunities 
are created. Products and services are patron-
ized by tourist anywhere in the world. Food, 
jewelry and accessories, clothing, and handi-
crafts are usual buys while services such as ac-
commodations, beauty and health, transporta-
tion services, tour packages top the list of des-
tination offers.  

Travelling and tourism as an industry has 
come a long way. Tourism has tremendously 
grown over the years and is now playing a  

significant part of global economy. According to 
a report by United Nation World Tourism Or-
ganization, (UNWTO, 2018) there was an esti-
mated US$ 1.7 trillion international tourism ex-
ports in 2018. International tourist arrivals 
were capped at 1.4 billion with Europe being 
the top destination followed by Asia and the Pa-
cific, then Americas and Africa. Relatively, 
Tourism has generated 4.7 million jobs in 2013, 
and by 2024, travel and tourism will support 
346,901,000 jobs or 10.2% of total global em-
ployment with predicted growth rate of over 
4% annually. This is made possible by the 
emergence of a strong global middle class and 
the increase in number of young people travel-
ling (UNWTO, 2018).  

Tourism in the Philippines is also in great 
shape. Philippines is now considered as a major 
tourist destination in Southeast Asia. Every 
year, the Philippine government breaks its rec-
ord of tourist arrivals, in fact, international 
tourist arrivals to the Philippines rose by 7.7% 
to 7.1 million visitors in 2018. Year 2019, for-
eign tourist arrivals rose 7.6 percent in the first 
quarter to 2.2 million, hitting another record-
high number of tourists from abroad for the en-
tire year (“tourist arrivals”n.d. para.1). 

It is high time for businesses entrepreneurs 
to venture in tourism industry as Batangas 
tourism is “on a roll”. However, for a new player 
in tourism industry, it is imperative to under-
stand how businesses operates. A business 
owner should have a thorough understanding 
of his/her business plan and this includes oper-
ational decisions in order to realize business 
goals and objectives (Dyson, 2013 as cited by 
Celis et.al, 2015).  

Operations management is vital in the suc-
cess of any business especially in tourism. Op-
erations management is the management of 
processes or system that creates goods and 
provides services. According to the study pub-
lished on International Journal of Current Re-
search and Academic Review (Celis, Balba, 
Pangilinan, Perez, Panaligan, Macalalad, 2015), 
operations management embodies several fac-
tors including but not limited to: forecasting ca-
pacity planning, scheduling of various agendas, 
handling inventories, controlling quality, in-
spiring employees, conceptualizing decisions 
on where to locate various facilities, and then 
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overseeing the settlement. The authors men-
tioned emphasized that “operation manage-
ment activities are the core of all business or-
ganizations regardless of what the business 
they are in”. Thus, good operations manage-
ment is the key to a successful business enter-
prise. Operations management now covers 
wider area and has been an essential part of 
business. Currently, it has elements that are 
strategic, it relies on behavioral and engineer-
ing concepts, and it utilizes management sci-
ence/operations research tools and techniques 
for systematic decision-making and problem-
solving (Slack, Nigel, 2010).  

This study would like to link the success of 
numerous tourism businesses in Batangas with 
efficient operational management. Moreover, 
being an entrepreneur herself, the researcher 
believes that a detailed investigation on the op-
erating management of tourism businesses in 
Batangas would give her first-hand information 
and practical knowledge in this field. The re-
searcher intends to put up a travel agency or 
accommodations business in Taal, Batangas 
and she believes that the result of this research 
will enable her to see the realities, advantages, 
challenges and directions that she could take in 
engaging with tourism business. 

 
Methods 

The present study applied the descriptive 
survey method of research in order to deter-
mine the significant relationship between ef-
fective operating management and the finan-
cial performance of tourism industry in Batan-
gas. Survey research is the process of conduct-
ing research using surveys sent to survey re-
spondents. The data collected from surveys is 
statistically analyzed to draw meaningful re-
search conclusions. The researcher also con-
ducted an informal interview to some of the re-
spondents who also ask questions on the pur-
pose of her research. Correlational research is 
used to measure two variables and to assess 
the statistical relationship.  

 
Research Instrument 

The researcher-made questionnaire instru-
ment was used for gathering the necessary 
data. Draft questionnaire was made and pre-

sented to the dissertation adviser for modifica-
tion and approval. After the approval, the re-
searcher consulted the statistician for the valid-
ity and reliability test.  Upon recommendation 
of the statistician, the researcher gathered 20 
responses to test the reliability which will not 
be part of the actual respondents. The re-
searcher used Cronbach’s Alpha with the help 
of statistical software which is SPSS.  

The questionnaire has two parts. The first 
part inquired on profiles of the company in 
terms of: category of tourism industry, forms of 
business organization, number of years of op-
eration, number of employees, and capitaliza-
tion. The other part acquired data on respond-
ents’ level of effectiveness on operational man-
agement practices and the financial perfor-
mance of the business. The researcher used the 
arbitrary scale of measure for the level of oper-
ational effectiveness of its implementation. 

 
Data Gathering Procedures 

In conducting the survey, the researcher 
decided to float 350 questionnaires to respond-
ents but only 312 was successfully retrieved. 
From the 312 questionnaires only 270 was 
treated as good while 42 respondents failed to 
answer the financial performance of their busi-
ness and was rejected by the researcher. The 
researcher was endorsed by the personnel 
from Business Permit Licensing Office of the se-
lected towns and utilized research assistant for 
the distribution of survey. 

 
Results and Discussion 

Based on the data gathered, Sun and Beach 
Tourism rank first with a frequency of 91, fol-
lowed by Leisure and Entertainment Tourism 
with frequency of 82, third is Meeting, Incen-
tives, Conferences and Exhibitions Tourism 
with frequency of 72, then Health, wellness and 
Retirement Tourism with frequency of 10, Div-
ing and Marine Tourism ranked 5th with fre-
quency of 8 and last Cultural and Pilgrimage 
with frequency of 7.  

There are only three form of business or-
ganization in this study. Sole Proprietorship 
with frequency of 216 comprised the 80% of 
the respondents, ranked first. Corporation with 
frequency of 44 or 16.3%, partnership with  
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frequency of 10 or 3.7% ranked second and 
third respectively.  

For the number of years of operation, ma-
jority or 98 of the respondents which is 36.3% 
is operating from 1 year to 5 years, then 28.9% 
or 78 of them operating from 6 years to 10 
years, 37 or 13.7% operating from 11 to 15 
years, 33 or 12.2% operating 16 to 20 years and 
only 24 of them or 8.9% operating over 20 
years. 

For their employees, 98 of the respondents 
or 36.3% have more than 20 employees, 47 of 
them or 17.4% have 11 to 15 employees, 46 of 
them or 17% have 16 to 20 employees, 44 of 
them or 16.3% have 6 to 10 employees and 
only 35 of them or 13% have 1 to 5 employees. 

For the capitalization, gathered the highest 
frequency of 130 or 48.1% is having a capitali-
zation of 3M or less, followed by the frequency 
of 119 or 44.1% having a capitalization of 3M 
up to 15M and 21 of them or 7.8% having more 
than 15M capitalization. 

Respondents assessment on level of effec-
tiveness in Operational Management under Hu-
man Resource Management are: In terms of Re-
cruitment, “Adequate and relevant information 
about the company and job is provided to the 
candidate at the time of recruitment which ob-
tained the highest weighted mean of 3.89 and 
the respondents assessed that this is somewhat 
effective. In terms of Training and Develop-
ment, the respondents assessed that it is some-
what effective “The content of the training pro-
grams organized are always relevant to the 
changing needs of the job and the business” 
with weighted mean of 3.90. While for Compen-
sation and Benefits and Working Condition, the 
respondents assessed it as effective that “Pay 
increments offered by the company are satis-
factory” with highest weighted mean of 4.12 
and “Management respect each employee’s 
ability and knowledge of the job” with highest 
mean of 4.29 respectively.  

Respondents assessment on level of effec-
tiveness in Operational Management under Fi-
nancial Management are : For Financial Plan-
ning, only “The company periodically forecast 
year-end revenue and expenses to assist in 
making sound management decisions during 
the year” was assessed as effective with highest 
weighted mean of 4.03 while “The company  

follows accounting practices which conform to 
generally accepted standards”,(weighted mean 
of 3.89) “The company prepares timely finan-
cial statement which ae clearly stated and use-
ful”, (weighted mean of 3.89) “The company 
prepared financial statement on budget versus 
actual comparative basis to achieve a better un-
derstanding of its finance” (weighted mean of 
3.82)and “The company develops an annual 
comprehensive operating budget which in-
cludes cost of all operations and sources of 
funding” (weighted mean of 3.78) are some-
what effective as assessed by the respondents.   

For Financial Control, all aspect enumer-
ated are assessed as effective with grand mean 
of 4.39. “The company has documented a set of 
internal controls, including handling of cash 
and deposits and approval over spending and 
disbursements” and “The company has an an-
nual, independent audit of their financial state-
ments, prepared by Certified Public Account-
ant” got the highest weighted mean of 4.43 “All 
expenses of the company are approved by a 
designated person before payment is made” 
weighted mean of 4.39 and “The company has 
policy identifying authorized check signer and 
the number of signatures required on checks in 
excess of specified peso amount” got the lowest 
weighted mean of 4.37. 

Under Human Resource Management the 
4P’s mentioned in the study are assessed by the 
respondents as effective, Product, Place, Pro-
motion and Pricing. For the Product, “There is a 
fast, efficient and prompt service is available” 
gathered the highest weighted mean of 4.58. 
For the Place, “There is a spacious layout, 
proper lightning and interior and exterior dec-
orations” gathered the highest weighted mean 
of 4.48. For the Price, “Quality service is given 
at affordable price” and “ Pricing policy of the 
company gives value for money to customers”, 
both got the highest weighted mean of 4.49. For 
Promotions, “The Management is able to in-
form its customers about new product/ ser-
vice” gathered the highest weighted mean of 
4.44 

For Financial Operations: sales revenue 
growth, majority of the respondents gathered 
6% to 10% increase in sales revenue growth 
per quarters of the year compared to previous 
years. For 1st quarter, 185 respondents, 2nd 
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quarter, 145 respondents, 3rd quarter 132 re-
spondents and 4th quarter 123 respondents 
while for the profitability growth, majority of 
the respondents gathered 6% to 10% increase 
in profitability growth per quarters of the year 
compared to previous years. For 1st quarter, 
181 respondents, 2nd quarter, 170 respondents, 
3rd quarter 139 respondents and 4th quarter 
153 respondents.  

 
Conclusion  

The findings of the study revealed that most 
tourism businesses at selected towns in Batan-
gas belong to Sun and Beach Tourism. This is 
highly influenced by the geographical feature of 
this locations as well as the demand of such es-
tablishments in those areas. Leisure and Enter-
tainment closely follows in number, Diving and 
Marine Sports is next in rank due to diving and 
marine sports in areas. Cultural and Pilgrimage 
Tourism is the least in number of tourism busi-
nesses. 

The form of business organization is mainly 
sole proprietorship. Years in business opera-
tion are mostly 1 to 5 years which implies that 
new players in Batangas Tourism industry 
dominates the scene. This finding indicates that 
a good number of entrepreneurs have seen the 
potential of business success in the tourism in-
dustry of Batangas.  While those well-estab-
lished and has been operating for more than 20 
years are the elite in this field.   

The size and financial capacity of the major-
ity of businesses have greatly influence the re-
sult of this study. Findings illustrate that the 
majority of businesses in tourism industry of 
Batangas have given more importance on cer-
tain aspects of operational management over 
the others hence certain aspects were assessed 
as effective while others are evaluated as some-
what effective.  

When it comes to financial management, 
certain aspects of financial management have 
been prioritized such as financial control over 
financial planning as security of finances is 
deemed crucial in the company’s preservation.  

Marketing management is convincingly as-
sessed by the respondents as one of the most 
essential aspect of business management and 
operation. Findings indicate that every aspect 

of marketing is agreed by the respondents as 
Effective. 

As sales revenue and profitability reports of 
the respondents depicted the current state of 
business atmosphere, data expressed a promis-
ing future for tourism enterprises in Batangas. 

Conclusively, this study found no significant 
relationship between Human Resource Man-
agement-Recruitment and Working Conditions 
and Sales Revenue Growth thus accepting the 
null hypothesis. On the other hand, Human Re-
source Management and Profitability Growth 
have a significant relationship. Financial Man-
agement correlate to Sales Revenue Growth 
and Profitability growth are found to have no 
significant relationship. Marketing Manage-
ment and Sales Revenue Growth have no signif-
icant relationship except for the aspects of 
Price and Promotion which are significantly re-
lated to Sales Revenue Growth. Marketing Man-
agement and Profitability Growth also have no 
significant relationship.  

 
Acknowledgement 

The researcher would like to express her 
gratitude to the following persons who have 
given their invaluable support and assistance: 

To my adviser, Dr. San Juan for being a great 
motivator from the beginning until the comple-
tion of my research. Without her persistent 
help, I wouldn’t have the courage, discipline, 
and determination to get through the hardship 
along the way.  

To Business Permit Licensing Officers, De-
partment of Tourism Staff and Data/Infor-
mation Controller of selected towns of Batan-
gas for the kindness by providing research in-
formation in accordance with Data Privacy Act. 

To my parents, Romelo and Violeta, and my 
siblings Lady Cristine and Rommel Joshua for 
their unconditional love, care, and tolerance 
that made the hardships of writing worthwhile. 

To my husband and my inspiration, Elmer 
Hernandez, for always being supportive and 
understanding despite our sea distance. It’s al-
ways a great comfort and relief knowing that 
your costly calls and unlimited chats paid off. 

To my Fast 5000 Family, for allowing me to 
take some day off to be able to research and 
conduct surveys.  



LGVC Llanes, 2022 / Operational Management and Financial Performance of Tourism Industry in Selected Towns of Batangas 

 

    
 IJMABER 1436 Volume 3 | Number 8 | August | 2022 

 

And above all to our Almighty God, for send-
ing me all those persons who helped me, for 
giving me the strength, knowledge, ability and 
opportunity to undertake this research.   

 

References 

Absar,M.M.N., Azim, M.T., Balasundaram,N. and Akhter S. 

(2010). Impact of human resource practices on job 

satisfaction: Evidence from manufacturing firm in 

Bangladesh. Econ Sci.Ser, 62: 31-42 

Afshan, S.,Sobia, I., Kamram, A., Nasir, M. (2012) Impact of 

training on employee performance: A study of tele-

communication sector in Pakistan. Interdiscipli-

nary Journal of Contemporary Research in Business 

Vol.4, No.6.  

Ahmad, K. (2012) The use of management accounting 

practices in Malaysian SME’s. (Doctoral dissera-

tion). Retrieved from: https://ore.exeter.ac.uk/re-

pository/ bitstream/handle/10036/3758/Ah-

madK.pdf?sequence=3&isAllowed=y dated. Re-

trieved October 7,2019 

AICPA (2014) The importance of internal control in finan-

cial reporting and safeguarding plan assets. (Plan 

Advisory) Retrieved from 

https://www.aicpa.org/content/dam/aicpa/in-

terestareas/employeebenefitplanauditquality/re-

sources/planadvisories/downloadabledocu-

ments/plan-advisoryinternalcontrol-hires.pdf Re-

trieved October 7,2019 

Alshaikly, N. (2017) The Impact of Human Resource Man-

agement Practices on Employees’ Satisfaction: A 

Field Study in the Jordanian Telecommunication 

Companies. (Master’s Thesis, Middle East Univer-

sity, Amman Jordan) Retrieved from: 

https://meu.edu.jo/libraryThe-

ses/5a14193512ea5_1.pdf Retrieved November 

27,2019 

Amersdorffer D. Bauhuber, Oellrich, (2012) The economic 

and cultural aspects of the social web Implications 

for the tourism industry. Journal of Vacation Mar-

keting 18(3):175-184 · July 2012. Available from: 

Research Gate Theses and Dissertations Data Base. 

DOI: 10.1177/1356766712449364 

Asi,L.U.,Blanco, C.L., Castillo, R.C., Lacorte, P.M.,Lumbera, 

M.D.,Moneda, C.J.,(2015) Religious Tourism in Ba-

tangas, Philippines. Asia Pacific Journal of Multidis-

ciplinary Research, Vol. 3, No. 4, November 2015 

Part II. Retrieved from: www.apjmr.com dated Oc-

tober 30,2019 

Avery, B. & Obah D.O. (2018) The Impact of Financial Con-

trol on Accountability in the Public Sector in Nige-

ria. IOSR Journal of Economics and Finance. Volume 

9, Issue 6 Ver. III (Nov.– Dec.2018), PP 37-56 Re-

trieved from: www.iosrjournals.org dated January 

7,2020 

Batangas Bus, (n.d) Retrieved from: https://www.batan-

gas-philippines.com/bus.html Retrieved date 

Oct.15,2019 

Battistoni, E., Bonacelli, A., Colladon, A.F., Schiraldi, M.M. 

(2013) An Analysis of the Effect of Operations Man-

agement Practices on Performance International 

Journal of Engineering Business Management. Re-

trieved from: https://jour-

nals.sagepub.com/doi/10.5772/56919  

Benedict, G.S. (2012) The human resources management 

(hrm) practices: A panacea to the challenges of the 

ministry for home affairs (Master’s Thesis) Availa-

ble from: Research Gate Dissertations and Theses 

Data Base /7255518/ 

Bhasin, H. (2016) Henri Fayol’s 14 principles of manage-

ment with examples and application. Marketing91 

Bhavnani, S.J. (2009) Human resource development prac-

tices in select shipping multinational corporations 

(Master’s Thesis) Available from Academia.edu Dis-

sertations and Theses Data Base./5190135/  

Blackburn, R and Robin Jarvis (2010) The role of small 

and medium practices in    providing business sup-

port to small-and medium-sized enterprises. Avail-

able from: Research Gate Theses and Dissertations 

Data Base 

Bratton, J. & Gold, J. (2012) human resource management: 

theory and practice. Retrieved from: 

http://eprints.gouni.edu.ng/ Retrieved date 

Oct.25,2019 

Buena, E.S., Corales L.B., Gelera, C.J.,Suarez, G.A., Ylagan, 

A.P., (2014). Strategies and problems in the promo-

tion of Taal as a culture and religious destination. 

Asia Pacific Journal of Multidisciplinary Research, 

2(6), 1-5. 

Buiga A., Stegerean R, Chis A., and Lazar D. (2017) Pricing 

of the tourism product: A tool for entrepreneurs to 

adapt to a flexible market. Available from: Research 

Gate Theses and Dissertations Data Base 

Burgess, C. (2007). Do Hotel Managers Have Sufficient Fi-

nancial Skills to Help Them Manage Their Areas?, 

International Journal of Contemporary Hospitality 

Management, Vol. 19, No. 3,pp. 188–200 

Castillo R. C, Bansil P.D., Garcia M. R., Castilo J.A., Peyra J.H. 

(2015) Socio-cultural Aspects of Heritage Tourism 

that Attracts Tourists and Travelers to Visit Taal, 

https://ore.exeter.ac.uk/repository/bitstream/handle/
https://ore.exeter.ac.uk/repository/bitstream/handle/
https://www.aicpa.org/content/dam/aicpa/interestareas/employeebenefitplanauditquality/resources/planadvisories/downloadabledocuments/plan-advisoryinternalcontrol-hires.pdf
https://www.aicpa.org/content/dam/aicpa/interestareas/employeebenefitplanauditquality/resources/planadvisories/downloadabledocuments/plan-advisoryinternalcontrol-hires.pdf
https://www.aicpa.org/content/dam/aicpa/interestareas/employeebenefitplanauditquality/resources/planadvisories/downloadabledocuments/plan-advisoryinternalcontrol-hires.pdf
https://www.aicpa.org/content/dam/aicpa/interestareas/employeebenefitplanauditquality/resources/planadvisories/downloadabledocuments/plan-advisoryinternalcontrol-hires.pdf
https://meu.edu.jo/libraryTheses/5a14193512ea5_1.pdf
https://meu.edu.jo/libraryTheses/5a14193512ea5_1.pdf
https://www.batangas-philippines.com/bus.html
https://www.batangas-philippines.com/bus.html
https://journals.sagepub.com/doi/10.5772/56919
https://journals.sagepub.com/doi/10.5772/56919
http://eprints.gouni.edu.ng/


LGVC Llanes, 2022 / Operational Management and Financial Performance of Tourism Industry in Selected Towns of Batangas 

 

 
IJMABER  1437 Volume 3 | Number 8 | August | 2022 

 

Batangas, Philippines International Journal of Sci-

ences: Basic and Applied Research ISSN 2307-4531 

/ Retrieved from: http://gssrr.org/index.php?jour-

nal=JournalOfBasicAndApplied Retrieved date 

Oct.15,2019 

Celis M.F., Balba B.M.,,Pangilinan K.M., Perez M.C., Pana-

ligan L.P. and Macababad J.A. (2015) Operational 

Practices of Selected Businesses in Taal, Batangas, 

Philippines. International Journal of Current Re-

search and Academic Review. ISSN: 2347-3215 Vol-

ume 3 Number 5 (May-2015) pp. 33-42 Retrieved 

from: www.ijcrar.com Retrieved date Oct.18,2019 

Chaudhary, N. and Aakanksha Nirala. (2014). Human Re-

source Management Practices in Small and Medium 

Enterprise. IRJMSH Volume 5 Issue 4 [Year 2014] 

online ISSN 2277 – 9809 

Cigaral, I. (2019, June 7) Tourism’s contribution to Philip-

pine Economy Grows in 2018. Retrieved from: 

https://www.philstar.com/busi-

ness/2019/06/07/1924474/tourisms-contribu-

tion-philippine-economy-grows-2018 Retrieved 

date Nov. 5,2019 

Collings, D. G., & Wood, G. (2009). Human resource man-

agement: A critical approach. In D. G. Colligs & G. 

Wood (Eds.), Human resource management: A crit-

ical approach (pp. 1-16). London: Routledge. 

Cox, S. (2012) Social media marketing in a small business: 

a case study (Master’s Thesis, Purdue University) 

Retrieved from https://docs.lib.pur-

due.edu/cgi/viewcontent.cgi?article=1012&con-

text=cgttheses Retrieved date July 26,2019  

Dalisay V.C. (2016) Ecotourism development of Mount 

Maculot in Cuenca, Batangas. A case study (Master’s 

Thesis) Available from Academia.edu Dissertations 

and Theses Data Base//26003363/ 

Della Corte,V., Sciarelli, M., Cascella, C., Del Gaudio, G., 

(2015) Customer satisfaction in tourist destination: 

The case of tourism offer in the city of Naples ( Mas-

ter’s Thesis, University of Naples, Naples Italy) 

Available from Research Gate dissertations and 

Thesis Data base. https://www.re-

searchgate.net/publication/273757514  

Doucette, C. (2018, October 25) Advantages of Effective 

Communication at the Workplace (blog post) Re-

trieved from: https://bizfluent.com/facts-

7681549-role-communication-human-resource-

management.html Retrieved date June 18, 2019  

Dyson, R. (2013) Strategy Performance and Operational 

Research Journal of the Operational Research Soci-

ety.  

Effah A. (2011) An evaluation of internal financial con-

trols in Public hospitals. A case study of regional 

and municipal hospital, Sunyani and district hospi-

tal, Bechem (Brong-ahafo). Dissertation. Retrieved 

from: http://ir.knust.edu.gh/bit-

stream/123456789/4370/1/EF-

FAH%20ASANTE%20PROJECT%20WORK.pdf  

Ekpo, N., Udofot, P., Etukafia, N., 2017) Finance Manager 

and the Finance Function in Business Sustainability 

Engetou, E. (2017) The Impact of Training and Develop-

ment on Organizational Performance. Case study: 

National Financial Credit Bank Kumba. Retrieved 

from: https://www.theseus.fi/bitstream/han-

dle/10024/133220 Retrieved date June 18,2019 

Fening, F. and Pesi Amaria. (2012) Relationship between 

quality management practices and the performance 

of small and medium size enterprises (SMEs) in 

Ghana. Available from: Research Gate Theses and 

Dissertations Data Base/DOI: 

10.1108/02656710810890881 

Filipova, M. (2015). Corporate Culture and Leadership 

Style, “Neophyte Rilski” Univ. Publ., Blagoevgrad 

Flint, Daniel & Blocker, Christopher & Boutin, Jr, Philip. 

(2010). Customer Value Anticipation, Customer 

Satisfaction and Loyalty: An Empirical Examina-

tion. Industrial Marketing Management. 40. 

10.1016/j.indmarman.2010.06.034.  

Funds For Ngo’s. (n.d.)  Online Reputation Management 

for NGOs. Retrieved from: 

https://www2.fundsforngos.org/category/fea-

tured/ Retrieved July 1,2019 

George, S. A. & Scott, B. W. (2012) Managing Human Re-

source, 16th Edition. 

Getting Around Batangas. (n.d.) https://www.batangas-

philippines.com/getting-there.html  

Goldberg B.  (2016). Ten Powerful Reasons Why People 

Love to Travel.( blog post) Retrieved from: 

https://blog.virtuoso.com/tips-and-trends/10-

powerful-reasons-why-people-love-to-travel/ Re-

trieved June 26, 2019 

Gomez-Mejia,L., Tosi, H. and Hinkin, T. (2010) Managerial 

Control, Performance, and Executive Compensa-

tion. The Academy of Management Journal, vol.30, 

no.1, pp 51-70   

Hasan, M.  Promotional activities in the strategic tourism 

development of lapland case study: Tour Operator’s 

appearance in social media.  Retrieved from: 

https://www.theseus.fi/bitstream/han-

dle/10024/96778/Final%20thesis%20Ha-

san%202.pdf?sequence=1 Retrieved date March 

17,2020 

http://gssrr.org/index.php?journal=JournalOfBasicAndApplied
http://gssrr.org/index.php?journal=JournalOfBasicAndApplied
http://www.ijcrar.com/
https://www.philstar.com/business/2019/06/07/1924474/tourisms-contribution-philippine-economy-grows-2018
https://www.philstar.com/business/2019/06/07/1924474/tourisms-contribution-philippine-economy-grows-2018
https://www.philstar.com/business/2019/06/07/1924474/tourisms-contribution-philippine-economy-grows-2018
https://docs.lib.purdue.edu/cgi/viewcontent.cgi?article=1012&context=cgttheses
https://docs.lib.purdue.edu/cgi/viewcontent.cgi?article=1012&context=cgttheses
https://docs.lib.purdue.edu/cgi/viewcontent.cgi?article=1012&context=cgttheses
https://www.researchgate.net/publication/273757514
https://www.researchgate.net/publication/273757514
https://bizfluent.com/facts-7681549-role-communication-human-resource-management.html%20Retrieved%20date%20June%2018
https://bizfluent.com/facts-7681549-role-communication-human-resource-management.html%20Retrieved%20date%20June%2018
https://bizfluent.com/facts-7681549-role-communication-human-resource-management.html%20Retrieved%20date%20June%2018
http://ir.knust.edu.gh/bitstream/123456789/4370/1/EFFAH%20ASANTE%20PROJECT%20WORK.pdf
http://ir.knust.edu.gh/bitstream/123456789/4370/1/EFFAH%20ASANTE%20PROJECT%20WORK.pdf
http://ir.knust.edu.gh/bitstream/123456789/4370/1/EFFAH%20ASANTE%20PROJECT%20WORK.pdf
https://www.theseus.fi/bitstream/handle/10024/133220
https://www.theseus.fi/bitstream/handle/10024/133220
https://www2.fundsforngos.org/category/featured/
https://www2.fundsforngos.org/category/featured/
https://www.batangas-philippines.com/getting-there.html
https://www.batangas-philippines.com/getting-there.html
https://blog.virtuoso.com/tips-and-trends/10-powerful-reasons-why-people-love-to-travel/
https://blog.virtuoso.com/tips-and-trends/10-powerful-reasons-why-people-love-to-travel/
https://www.theseus.fi/bitstream/handle/10024/96778/Final%20thesis%20Hasan%202.pdf?sequence=1
https://www.theseus.fi/bitstream/handle/10024/96778/Final%20thesis%20Hasan%202.pdf?sequence=1
https://www.theseus.fi/bitstream/handle/10024/96778/Final%20thesis%20Hasan%202.pdf?sequence=1


LGVC Llanes, 2022 / Operational Management and Financial Performance of Tourism Industry in Selected Towns of Batangas 

 

    
 IJMABER 1438 Volume 3 | Number 8 | August | 2022 

 

Henry, E. (2011) Financial Analysis Techniques Retrieved 

from: https://www.cfainstitute.org/-/media/doc-

uments/support/programs/cfa/2019-L1V3R26-

footnotes.pdf Retrieved date June 18,2019 

Host Analytics. (n.d.) “Financial Reporting”. Retrieved 

from: https://hostanalytics.com/blog/what-is-fi-

nancial-reporting-vs-management-reporting/  Re-

trieved Oct 10,2019 

Huang, H., & Gartner, G. (2012). Using Context-aware Col-

laborative Filtering for POI Recommendation in 

Mobile Guides. In Advances in Location Based Ser-

vices. Lecture Notes in Geoinformation and Cartog-

raphy. Berlin: Springer Berlin, Heidelberg, 131-146. 

Huerta, E., Petrides, Y., & O’Shaughness, D. (2017). Intro-

duction of accounting practices in small family busi-

nesses. Qualitative Research in Accounting & Man-

agement, 14, 111-136.doi:10.1108/QRAM-01-

2015-0008 

Ilieska, K. (2009) Strategic Marketing Management in 

Tourism. Journal of Tourism. Available from: Re-

search Gate Dissertations and Theses Data Base. 

John, R. (2014). Internal audit and risk management busi-

ness advisory services; measuring effectiveness of 

internal audit, Engineering Economics, 5(55) 70–

76. 

Johnason, P. (2009). HRM in changing organizational con-

texts. In D. G. Collings & G. Wood (Eds.), Human re-

source management: A critical approach (pp. 19-

37). London: Routledge. 

Juneja, P. (n.d.) Financial Management - Meaning, Objec-

tives and Functions. Retrieved from: 

https://www.managementstudyguide.com/finan-

cial-management.htm?fb_xd_fragment  Retrieved 

date Oct 10,2019 

Kemmer,M.  (2010)” Price” as one Parameter in the Mar-

keting Mix. (Report Paper) Available from: 

https://www.grin.com/document/197106  

Kenton, W. (2019) Operations Management retrieved 

from: https://www.in-

vestopedia.com/terms/o/operations-manage-

ment.asp  

Khadka, K. & Maharjan S.  Customer satisfaction and cus-

tomer loyalty  

Khajvand, M., & Tarokh, M. J. (2011). Estimating customer 

future value of different customer segment based 

on adapted RFM model in retail banking context. 

Procedia Computer Science, 3(1), 1327-1332. 

Khoove, R. (2010): Internal Audit and Risk Management 

Business Advisory Services; Measuring Effective-

ness of Internal Audit, Engineering Economics, 

5(55) 70–76. 

 Klein,F.A. ( 2014) The Role and Impact of Human Re-

source Management: A Multi-level Investigation of 

Factors Affecting Employee Work Engagement . 

Doctoral Thesis.  University of Oslo. Norway. 

Kotler, P. and Gary Armstrong (2009). Principles of Mar-

keting. 9th Edition. Northwestern University. Pear-

son Publication. 

Li, D. C., Dai, W. L., & Tseng, W. T. (2011). A two-stage clus-

tering method to analyze customer characteristics 

to build discriminative customer management: A 

case of textile manufacturing business. Expert Sys-

tems with Applications, 38(1), 7186-7191. 

Lim, W. (2010). The Effects of social media networks in 

the hospitality industry. [online] Digitalscholar-

ship.unlv.edu. Available at: http://digitalscholar-

ship.unlv.edu/cgi/viewcontent.cgi?arti-

cle=1694&context=thesesdissertations  

Mangi,R.A., Soomro,H.J., Ghumro, I.A., Abidi, A.R., Jalbani, 

A.A. (2011) A study of job satisfaction among non 

PHD faculty in the universities. Aust.J.Bus.Manage 

Res., 1: 83-90. 

Mariana, U. (2016) Team and teamwork in modern Euro-

pean hr management. International Scientific e-

journal (ІSSN 2311-6293) Retrieved from: 

http://epm.fem.sumdu.edu.ua/down-

load/2016_2/2016_2_4.pdf Retrieved Nov.12,2019 

 Marketing Management Defined. (n.d.) (Blog Post)Re-

trieved from: https://www.mbaskool.com/busi-

ness-concepts/marketing-and-strategy-

terms/3955-marketing-management.html re-

trieved date Jan.7,2020 

Mattimoe, Ruth. (2015). FINANCIAL MANAGEMENT 

SKILLS IN SMALL TOURISM BUSINESSES: AN EX-

PLORATORY STUDY. Irish Accounting Finance and 

Governance Review. 37-63. Available from: Re-

search Gate Dissertations and Theses Data Base. 

Mayhew, R. (2019) Definition of the Recruitment & Selec-

tion Process (blog post) Retrieved from: 

https://smallbusiness.chron.com/definition-re-

cruitment-selection-process-2526.html  retrieved 

Nov. 28,2020 

Mazin,J.( 2018, November 26)  What-is-the-importance-

of-travel-and-tourism (blog post) Retrieved from: 

https://www.quora.com/ What-is-the-im-

portance-of-travel-and-tourism Retrieved date 

Nov. 12,2020 

Mill, R.C & Morrison, A.M. (2009). The Tourism System 

(6th e.d.). Kendall Hunt Publishing,USA. 

Moyo, N.J. (2015) The contribution of human resources 

planning in public institutions performance: A case 

study of Mlele district Council. (Mater’s Thesis) 



LGVC Llanes, 2022 / Operational Management and Financial Performance of Tourism Industry in Selected Towns of Batangas 

 

 
IJMABER  1439 Volume 3 | Number 8 | August | 2022 

 

Retrived from: http://reposi-

tory.out.ac.tz/1320/1/DISSERTATION_-

_NESPHOR_JOHN_FINAL.pdf Retrieved date Nov. 

28,2020  

Mtengezo, J. (2009). Management Principles. NCERT 

(2015) Principles of Management 

Munap, R., M.I.M. Badrillah and B.A. Rahman, 2013. Or-

ganizational rewards system and employee's satis-

faction at Telekom Malaysia Berhad. J. Educ. Social 

Res., 3: 281-288. 

Mwaura, J. The effect of financial planning on the financial  

Performance of automobile firms in Kenya  ( Mas-

ter’s Thesis, University of Nairobi, Nairobi) Re-

trieved from: http://erepository.uonbi.ac.ke/bit-

stream/handle/11295/58867/Mwaura  retrieved 

date June 21, 2019 

Nassazi, A. (2013) Effects of training on employee perfor-

mance.   Evidence from Uganda (Master’s Thesis, 

Vaasan Ammattikorkeakoulu University of Applied 

Sciences) Retrieved from: 

https://core.ac.uk/download/pdf/38098025.pdf  

Newman, Emily. (2017).  Importance of Speed in Cus-

tomer Service.  Retrieved from 

https://corp.yonyx.com/customer-service/im-

portance-of-speed-in-customer-service/ Retrieved 

date March 30,2020 

Nowak, M. (2018) Professional career direction and hu-

man resource controlling concept (Master’s The-

sis). Available from Research Gate Dissertations 

and Theses Database.328235800 

Ozaeta, T. G. (2019, March 27) Batangas tops number of 

tourists’ arrivals in 2018 in Calabarzon. Retrieved 

from:   https://www.rappler.com/nation/226811-

batangas-tops-tourist-arrivals-calabarzon-2018    

retrieved date October 25,2019 

Paauwe, J., & Boon, C. (2009). Strategic HRM: A critical re-

view. In D. G. Collings, G. Wood (Eds.) & M.A. Reid, 

Human resource management: A critical approach 

(pp. 38-54). London: Routledge. 

Petrushkina, K. (2014) Development of a New Product in 

Tourism Business. Case: Restaurant “Tsaari” in 

Tampere Region. ( Master’s Thesis,  Saimaa Univer-

sity of Applied Sciences  Business and Culture, 

Imatra ) Retrieved from: https://www.seman-

ticscholar.org/paper/Development-of-a-New-

Product-in-Tourism-Business.-Petrush-

kina/4f5c00ca3eb1485d6a87a3f92c3ec4463e3e6

67a Retrieved date June 21, 2019 

 Poudel, S. (2014) Basic Concepts of Human Resource 

Management. Available from:     Academia.com 

Theses and Dissertations database. 

Qasim, S., Chemma F.E.A., Syed N.A (2012) Exploring 

factors affecting employee’s jb satisfaction at work. 

J. Manage. Soc.Sci., 8: 31-39 

Recio B.L., De Ade K.A., Esguerra C.J., Mandanas S., 

Masangkay J., and Mendania J., Apritado J., (2014) 

Status and Prospects of Agri-Tourism in Selected 

Municipalities of the 4th District of Batangas Asia 

Pacific Journal of Multidisciplinary Research P-ISSN 

2350-7756 | E-ISSN 2350-8442 || Volume 2, No. 4 

Retrieved from: www.apjmr.com  retrieved date 

Nov 5,2019 

Retrieved from https://www.theseus.fi/bitstream/han-

dle/10024/139650/khadka_kabu%20%20and%2

0%20maharjan_%20soniya.pdf?sequence=1&isAl-

lowed=y Retrieved date June 13,2019 

Reyes, S. (2012). Assessment of the Tourism Support of 

the Government in District IV of Batangas. Un-

published thesis, Batangas State University. 

Rosa, I. M. and Rodan, F. J. (2011). Antecedents of the im-

portance of price in purchase decision. Retrieved 

from: https://pdfs.seman-

ticscholar.org/aab2/de441b1d95611cc9a73c4c0c

faa2fae7200a.pdf retrieved date Oct 30,2019 

Schneider Hahn, Ivanete & Scherer, Flavia & Basso, Kenny 

& Santos, Marindia. (2016). Consumer Trust in and 

Emotional Response to Advertisements on Social 

Media and their Influence on Brand Evaluation. 

Brazilian Business Review. 13. 49-71. 

10.15728/bbr.2016.13.4.3.  

Slack, N. (2010) Operations Management 7th Edition. Re-

trieved from: https://www.myomlab.com Re-

trieved date Oct 10,2019 

Steps to Building an Effective Team (n.d) Retrieved from: 

https://hr.berkeley.edu/hr-network/central-

guide-managing-hr/managing-hr/interac-

tion/team-building/steps retrieved date June 

21,2019 

Subomi, O. (2010). Principles of Auditing and other Assur-

ance Services Nature Print. Retrieved from: 

http://ijecm.co.uk/wp-content/up-

loads/2014/10/21036.pdf Retrieved date 

Oct.25,2019 

Surendran, A. (n.d) Quantitative Research: Definition, 

methods, types and examples (blog post). Retrieved 

from: https://www.questionpro.com/blog/quanti-

tative-research/ #What_is_Quantitative_Research 

retrieved date June 15,2019 

Suthiphan, S. (2010) The impact of strategic human re-

source management on employee attitude behavior 

and work outcome through perceived organization 

support. (Doctor’s Dissertation) National Institute 



LGVC Llanes, 2022 / Operational Management and Financial Performance of Tourism Industry in Selected Towns of Batangas 

 

    
 IJMABER 1440 Volume 3 | Number 8 | August | 2022 

 

of Development Administration. Bangkok, Thai-

land. 

Tamayo, M.R. and Mark Irvin Celis (2013) Tourism Devel-

opment in Region IV: Employment Prospects and 

Opportunities of Tourism Graduates of Lyceum of 

the Philippines University (Under Graduate Thesis) 

Available from Academia Dissertations and Theses 

Data Base 

Thompson, V. (2019,January 25)  Role of Communication 

in Human Resource Management.(blog post)  Re-

trieved from: https://bizfluent.com/facts-

7681549-role-communication-human-resource-

management.html retrieved date Nov 12,2019 

 Tonderai, J. (2016) An Analysis of human resource plan-

ning as a tool for improving organizational perfor-

mance (Master’s Thesis) Available from Academia 

Dissertations and Theses Data Base. www.aca-

demia.edu/22729456   

Tourist Arrivals. Retrieved from: 

https://www.dti.gov.ph/resources/statis-

tics/tourist-arrivals Retrieved date Oct 24,2019 

Umer, M. (2012) “Human Resource Management Theory 

and Practices in Small and Medium-Sized Enter-

prises (SMEs) and Enterprises Performance in Pa-

kistan”. Global Journals Inc. (USA) Online ISSN: 

2249-4588 & Print ISSN: 0975-5853 

Uncles,M. D. East R., Lomax, W.,(2013) “Good customers: 

The value of customers by mode of acquisition,” in 

Australasian Marketing Journal, v. 21, 2013, pp. 

119-125. 

United Nation World Tourism Organization (2018) Key 

Tourism Figures. (blog post) Retrieved from: 

http://cf.cdn.unwto.org/sites/all/files/pdf/un-

wto_key_figures_barom_may2019_en.pdf retrieved 

date Oct 24,2019 

Uzuegbu, C. P. &Nnadozie, C. O. (2015) Henry Fayol‟s 14 

Principles of Management: Implications for Librar-

ies and Information Centres. Journal of Information 

Science theory and practice. 3(2): 58-72 

Villa, A. (2019) Batangas Food Trip: Must Try Dishes in 

Batangas. (blog post) Retrieved from: https://ou-

toftownblog.com/batangas-food-trip/ retrieved 

date Oct 24,2019 

Visconde, A.L & Sevilla S. Felicen (2012) Tourism Industry 

of Batangas Province, Philippines: Basis for Im-

proved Tourism Program. (Undergraduate Thesis) 

Available from Academia.edu dissertations and the-

ses database. 

What is Operations Management Theory and How It Can 

Help Business. https://www.in-

vestopedia.com/ask/answers/050715/what-op-

erations-management-theory-and-how-can-it-

help-business.asp retrieved date Oct 18,2019 

Why Is Effective and Efficient Customer Service Im-

portant?  Retrieved from https://www.refer-

ence.com/business-finance/effective-efficient-cus-

tomer-service-important-d8b2ef94b1aff673  on 

March 20, 2020. 

Wolmarans, H. & Meintjies, Q., 2015, ‘Financial manage-

ment practices in successful small and medium en-

terprises (SMEs)’, Southern African Journal of En-

trepreneurship and Small Business Management 

7(1), 88–116. 

https://doi.org/10.4102/sajesbm.v7i1.8 

Ylagan A. & Laguador J.M. (2014) Tourism Studies in the 

Province of Batangas, Philippines: A Literature Re-

view. International Journal of Management Sci-

ences Vol. 4, No. 10, 2014, 421-428 Retrieved from: 

http://www.rassweb.com retrieved date Oct 

24,2019

 
 

 
 
 


